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1.1 INTRODUCTION: 

TheItermIpaymentIisIasIoldIasIhumanIcivilization,IsinceIthenItheIpaymentIindustryIhasIundergoneIaIdr

asticItransitionIfromIbarterIsystemItoIvirtualIpayments(mobileIwallets).BarterIsystemIanIageIoldImetho

dIofIexchangeIwhichIhasIbeenIusedIforIcenturiesIlongI beforeImoneyIwasIinvented,IpeopleIexchange

dIgoodsIandIservicesIforIotherIgoodsIandIservicesIinIreturn.ITheItradingIsystemIexpandedIitsIbounda

riesItowardsIexchangingIpreciousImetalsIlikeIcopper,Ibronze,IgoldIetc.IWithI theIadventIofItheIindustr

ialIrevolutionIinItheI18thIcentury,IbankingIsystemIwasIadoptedIasIstandardIpaymentIandIasIaImoneta

ryIregulatingIbody.IThisIledItoItheIdevelopmentIofIotherImodesIlikeIloans,IsavingsIa/c,IwithdrawalsI 

etc.IAfterItheIsuccessIofIbankingIsystem,IourIcashIbasedIsocietyIevolvedIthroughIinternet,IthisIledItoI

buildingIupIofIvariousIelectronicIpaymentIsystemsIlikeIDebitIcard,ICreditIcard,IE-

chequesIandIisInowI 

pushingIintoItheIdigitalIfrontierIofIvirtualIwalletI(mobileIplatform).IMOBILEITECHNOLOGYI hasI 

p a v e d I aI wayI throughI whichI peopleIandIbusinessesIbuyIandIsellItheIgoodsIandIservices.IWithI 

thisIadvancementIinItechnology,IthingsIaroundIusIhaveIdrasticallyIchanged.IAsIsmartIphonesIhaveI 

becomeImoreIaffordableI&Iprevalent,IitIcatersItoImansIcomfortI&IconveniencesIi.e.IorderingIfood,I  

onlineI shopping,I bookingI movieIticketsIetc. 

WithItheIintroductionIofIdigitalIwalIetsIinIearlyI90’sIpioneeredIbyISamIPitrodaIwithItheIvision,Iunde

rlyingItheIneedsIofItheIcustomers-

anIeasyItoIuseIinterface,IabilityItoIsecurelyItransactIinItheIvirtualIandIrealIworld,IinIcameI app-

basedIwalletsIsuchIasIPaytm,IMobikwik,IFreechargeIetc,IwhichIhasIbecomeIextremelyIconvenientIfor

IaIpersonItoImakeIcashlessItransactions.IMobileIwalletIisIequivalentItoIphysicalIwallet,IitIprovidesIaIp

latformIforItheIuserItoIkeepImoneyIinIitIasIthatIofIanIbankIaccountIi.e.ItheIuserIneedsItoImakeIanIa

ccountIwithIaImobileIwalletIprovider,ImoneyIcanIbeIloadedItoItheIM-

walletIaccountIusingIaIdebitIcard,IcreditIcard,IbankIaccountIetc.ITheImoneyIloadedIbyItheIuserIcanI

beIusedItoIpayIforIgoodsI&Iservices,ItransferIfundsIfromItheirImobileIwalletIthroughIaIsimpleISMSI

orIviaINearIFieldICommunicationsI(NFC)IorItheIwalletIservicesIthatItakesIinItheIusersIpaymentIinfor

mationIandIpaysItheIusersIbillsIinstantlyIforIcertainIservices.IRBIIhasIincreasedItheImoneyIloadingIlimi

tIfromIRsI5,000/-ItoIRsI1,00,000/-I . 
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CONVERSIONIPROCESSI(PHYSICALIMONEYITOIVIRTUALIMONEY): 
 

 
 

 
 

Fig.1.1(i) 

 
TheIadvantageIofIcompletingIanIonlineItransactionIthroughImobileIwalletIis,IitIdoesInotIchargeIanyIa

mountIofImoneyIonIeveryItransactionIandI savesItheIcustomerI fromItheIhassleIofIenteringIcardIdetai

lsIandIpinInumberIforIeachIandIeveryItransaction.IItIisIeasyIandIconvenientIforItheIusers,IasItheIuser

IneedsItoIsignIinItheIaccountIandImakeIpayment.IOnItheIotherIhandIitIfocusesIonIonlineImerchantsIa

ndIofflineImerchant’sIi.e.ItheIM-

walletIprovider’sIactIasIanIintermediaryIbetweenItheImerchantsIandItheIwalletIusers.ITraditionally,Iba

nksIwereIneverIinterestedIinIsmallItransactionsIbutIwithItheIincreasingInumberIofIM-

walletIproviders,IbanksIwereIpetrifiedIthatItheirIrelationshipIwithIcustomerIwillIbeIupstagedIbyIthem,I

soItheyIlaunchedItheirIownIdigitalIwalletsI(payzappIandIpockets)IbyIHDFCIbankI&IICICIIbank. 

TheIcurrentIscenarioIisIwitnessingIaInewIpaymentImethodologyIcalledItheImobileIwalletIwhichIhasIre

volutionizedItheIpaymentIsystemIonIaIsingleItap.IThereforeItheIperceptionIofIcustomersIisI changingIf

romI“bank-firstItoIpayment-

first”.IPlayersIlikeIPaytm,IMobikwik,IFreecharge,IcitrusIetcIhaveItakenIchargeItowardsItheIpaymentIs

ystem.IThereIareIcurrentlyIaboutI 20ImobileIwalletI paymentIgatewaysIinIINDIAIoutIofIwhichIfewIpa

ymentIsystemIgatewaysIareIlicensedIbyIRBIIasIpaymentIbanks.I RBIIhasIlicensedItheseIwalletsI asI p

aymentI banksI forI theirI sustainabilityI andIcertainlyItoIimproveItheirIearningsI&IalsoIfacilitateIfurtherI

financialIinclusionIbyIprovidingIsmallIsavingsIa/cI&IremittanceIservicesItoImigrantIlabourIworkIforce,I

lowIincomeIhouseholds,IsmallIbusinessesI&IotherIunorganizedIsectorIentities.IAccordingItoIRBIIdata,It

ransactionsIofIM-wallets 

 

 
 

 
M-wallet 
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haveIsurgedIthree-foldItoIRsI8,180IcroreIinI2014-

15I.TheInumberIofItransactionsIroseIfromI106ImillionItoI255ImillionIinI2014-

15IoverItheIpreviousIyear. 

 

 
 

1.1.1 ClassificationIofIMobileIwallets: 
 

TheImobileIwalletsIinIIndiaIareIclassifiedIintoIthreetypes 
 

 

 

 

 
Fig.1.1.1I(i) 
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Telecom-operatedImobileIwallets: 
 

ManyItelecomIserviceIprovidersIinIIndiaIhaveItheirIownImobileIwalletIasIpartIofIitsI productIportfoli

o.IOneIofItheIinitialIservicesIofferedIbyImobileIwalletsIwasImobileIrecharges.IAirtelIwasItheIfirstImov

erIinItheImarketIinItheIyearI2011,IitIgotItheIpaymentsIbankI licenseIfromItheI RBII inIAugustI2015Ia

ndIstartedIAirtelImoneyIinIaIjointIventureIwithIKotakIMahindraIBank.IRelianceIjioIwasIalsoIgrantedI

aIlicenseIwithISBI.IIdeaICellularIalsoIgotIitsIlicenseIforIIdeaIMoneyIwithIpartnerIAxisIBank.IVodafo

neIhasIM-PesaIwhichIisIaImajorIplayerIinItheImarket,IalongIwithITATAIDocomoIthatIhasmRupee. 

 
WalletsIbyIbanks: 

MostImajorIbanksIinItheIIndiaIareIdevelopingImobileIwalletsIforItheirIcustomersIinIorderItoIhaveIaId

irectIinteractionIbetweenItheIseller,ItheIbuyerI andItheIbank.IICICIIBankI launchedIICICIIpocketsIin

IFebruaryI2015,IHDFCIwithIChillrIandIPingPayIbyIAxisIBankIandI oneI ofI theI lateI entrants,ISBIIl

aunchedIstateIbankIbuddy. 

 

IndependentIwallets: 

ThereIareIplentyIofIup-

comersIinIIndiaIsuchIasIPaytm,IRuplee,IOxigenIwalletsIetc.IPaytmIisItheIexclusiveIwalletIserviceIforI

RoomsTonite,IalsoIpaymentIplatformIforIUberIandIitIalreadyIclaimsIthatIitIhasIcrossedItheI100Imillio

nIusersIwhereasIMobikwikIisI theI walletI ofI choiceI forI IRCTCItickets,IBigIBazaarIandIevenIloansI

etc. 

 

 
 

1.1.2 IRBI’SIINITIATIVESITOWARDSI M-WALLETS: 
 

RBIIhasIbeenIplayingIaIpivotalIroleIinItheIpromotionIofIelectronificationIofIpaymentsIinItheIco

untry.IItIhasIclassifiedIM-walletsIintoIfourItypes: 
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Fig.1.1.2I(i) 

 
OPENIWALLETSIareItheIonesIthatIallowItheIusersItoIbuyIgoodsI&Iservices,IwithdrawIcas

hIatIATMsIorIbankI&ItransferIfunds.(IegI:IICIC’sIpocket) 

SEMI-

IOPENIWALLETSIallowsItheIusersItoIbuyIgoodsI&IservicesIatIwalletIacceptingImerchantI

locationsI(pointIofIsaleIterminals).ITheyIdoInotIpermitIcashIwithdrawalIorIredemptionIbyItheI

holder.I(eg:IAirtelImoney) 

SEMI-

CLOSEDIWALLETSIallowsItheIusersItoIbuyIgoodsI&I servicesI atI listedImerchantsI&Iper

formIfinancialIservicesIatIlistedIlocations,IthereforeIoneIcanIuseItoIpayIforIwideIrangeIofIserv

ices.ITheseIareImuchImoreIflexibleIthanIfullyIclosedIwallets.ITheyIdoInotIpermitIcashIwithdra

walIorIredemptionIbyItheIusersI(eg:Ipaytm,ImobikwikIetc.ITheImoneyIputIintoIwalletIcanIbeI

usedIforIvariousIpurposesIsuchIasItickets,IprepaidIrecharges,IDTH,ImoneyItransferIetc). 

CLOSEDIWALLETSIareIissuedIbyIbusinessIestablishmentsIforIuseIatItheirIrespectiveIesta

blishmentIonly.ITheseIinstrumentsIdoInotIpermitIcashIwithdrawalIorIredemption.(Ieg:IOlaIh

asIaIclosedIwalletIforItaxis,IandItheImoneyIputIintoItheIserviceIcanIonlyIbeIusedItoIpayIfor

IthoseItaxis). 

AccordingItoIReserveIBankIofIIndia’sIguidelines,IaImaximumIofIRsI10,000IcanIbeIdepositedIinIanI

M-wallet.IAfterIaIcustomerIdepositsIRsI 10,000I inI theirIa/c,ItheIcompanyIpaysI1-

2%ItransactionIchargeItoItheIbankIandIearnsIaIcommissionIofI1.5-

2%IforIeveryItransactionI madeIbyItheIcustomerIthroughItheIwalletIfromItheIMerchant. 

 

OPEN
I
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1.1.3 ABOUTIM-WALLETIPROVIDERS: 
 

Paytm 

 
PaytmIisIoneIofItheIfastIgrowingIcompaniesIinItheImobileIwalletIspaceIinIIndia.IPaytmIreceivedI theI

mobileIwalletIserviceIlicenseIfromItheIReserveIBankIofIIndiaIlastIyear,IitIaimsItoIcrossItheImoreIthan

I100-millionIusersImarkIbyI2016.WithIitsImobileIfirstIstrategy,IPaytmIdoesImoreIthan 

30ImillionIordersIofIvariousIdigitalIandIphysicalIgoodsIeveryImonth.ILaunchedIinI2014,IPaytmIwaI e

tIisIIndia’sIdominatingImobileIpaymentIserviceIplatform. 

Mobikwik 

 
MobikwikIStartedIinI2009,ITheIMobikwikIWalletIclaimsItoIenableIusersItoIpayIinIaIflashIforItheirIre

curringImobileIrecharge,IbillIpaymentsIandIonlineIpurchasesIonIpopularIe-

commerceIwebsitesI(apps).ITheIuserIcanImakeIpaymentsIusingImobikwikIforIeBay,ISnapdeal,IShopc

lues,IMakeMyTrip,IredBus,IBookMyShow,IDomino’sIPizza,IFashionIandIyou,I AmericanISwan,IAbhi

bus,IPurplle,IHomeShop18,INaaptol,IPepperfry,IYepmeIandIInfibeam. 

Oxigen 

 
OxigenIisIoneIofItheIoldestIplayersIinItheIpaymentImarketIwhileItheIcompanyIjumpedIintoItheImobile

IwalletIspaceIjustIlastIyear.IWithIitsIservice,IpeopleIcanIshareImoneyIwithItheirIfriendsIandIfamily.IItI

allowsItheIusersItoIuseItheirIwalletItoIrechargeItheirI mobileI phones,I payIbillsI andI shopIacrossIaIlar

geInumberIofIonlineImerchants. 

Citrus 

 
CitrusIpayIanotherIkeyIplayerIinItheImobileIwalletIspace,IwhichIhasIquicklyIgarneredIattentioInIfrom

IusersIinIIndia.IItIclaimsItoIhaveIcompletedItransactionsIonIitsIplatformItoItheItuneIofI1bnIdollars.IIn

IadditionItheIcompanyIhasIattractedI fundingIfromIinvestorsIsuchIasISequoiaICapital,I Beenos,IandIE

-ContextIAsia,IamongIothers. 
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Freecharge 

 
FreechargeIfoundedIinI2010,IFreeIChargeIclaimsItoIbeIstrongIinItheImobileIwalletIspaceIwithI20Imi

llionIregisteredIusers.IItIisIoneIofItheIbiggestImobileIrechargeI platforms.ITheI companyIwasIacquiredI

byISnapdealIfor$400. 

OtherIM-

walletIserviceIproviderIincludesIpayIuImoneyIwhichIoffersIaIoneIpercentIdiscountI onIeveryIpurchas

eImadeIusingItheirIwalIets,INovapayIwhichIfocusesIonIIndia’sIsemi-

urbanIandIruralImarket,IMomoeIwhichIisIfocusedIforIcashlessIpaymentsIinIcity’sIretailIoutlets,IAirtelI

money,IVodafone-ImIpesa,Ichillr,Im-rupee,Iikaaz,ILime,IICICIIpocketsIetc. 

MobileIWalletIisIanIadvanceIalternativeItoIphysicalIwallet.IItIactsIasItheIpointIofIinteractionIbetweenI

theIusersI&Imerchants.IMobileIwalletIisIaIveryIyoungIconceptIinIIndia. 

 

 
1.1.4 PURPOSEIOFIUSINGIMOBILE-WALLETI SERVICES: 

AsIaIsubstituteIforItheItraditionalIwallet,IfollowingIareItheIusesIofIM-wallet: 

 

RechargeIandIBroadbandItop-ups 

InsteadIofIgoingItoIaIshopIinIorderIpayIforItop-ups.IM-

walletIenablesITelco’sItoI alI owI mobileIwalletIusersItoIquicklyIandIefficientlyIrechargeI prep

aidIaccountIofIaImobileIphoneIuserIviaImobileIphoneIanytime,Ianywhere. 

InstantImoneyItransferItoIanyIbank 

ItIoffersItheIcustomersItheIflexibilityIandIconvenienceIofImanagingItheirIfundsIviaImobileIdevi

cesIbyIintegratingItheirIbankIaccountIwithIM-

wallet.IItIisIconvenientIandIaIsecuredIalternative,IwhichIallowsItheIconsumersItoIflexiblyItransf

erItheirIfundsIfromIbankIaccountItoIM-

walletIandIviceIversaIwithoutIhavingItoIvisitItheirIbankIbranch.IConsumersIneedItoIregisterIwi

thItheirIbankIandIintegrateItheirIM-walletIwithItheIbankIaccountItoIavailIthisIservice. 
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OnlineIshoppingIandImerchantIpayments 

ItIallowsItheIusersItoImakeI paymentsI forI allIkindsI ofIgoodsI andI servicesIinI anIeasyIwa

yIviaImobileIwallet.ITheIpaymentIplatformIprovidesIaI real-

timeI authorizationI andI enablesIsecureImobileIcommerceIandIpaymentIacceptanceIforIbothI

in-storeIandIonline. 

PaymentIforIbookingItransportIfacilities 

TransportationIfacilitiesIprovideItheIusers,IpersonalImobilityIandIfreedomIforIusersIfromIev

eryIwalkIoflife. 

UtilityIbillIpayments 

ItIhelpsItheIhouseholdIorIofficeItoIpayIforIelectricity,Iwater,Igas,ItelephoneIetcIonIaIsi

ngleIclick. 

1.1.5 ADVANTAGESIOFIMOBILE-WALLETSI SERVICES: 
 

 One’sIwalIetIcanIbeIsnatched,ImisplacedIorIpickIpocketed,IbutImobileIwalIetIcannotIbe,Ith

oughIthereIisIaIchanceIofIsomeoneIstealingIone’sIaImobile. 

 IfItheIbillIisIofIRsI199/-IorIRsI235/-

,IoneIwillInotIhaveItoIrunIaroundIaskingIforIchange.IItIallowsIpayingIonIaIsingleItap. 

 OneIneedInotIfillIinIcardInumbersIandIpasswordsIeveryItime,ItheyIcanIlinkItheirIcreditIcards,

IdebitIcardsIandIbankIaccountsIandIpayIimmediatelyIwithoutIanyIhassleItoIenterItheIdetailsIe

achItime. 

 WhenIoneImakesIaIpaymentIthroughIaIdebitIcardIorIcreditIcard,IoneIisIdisclosingItheirIconfi

dentialIbankIdataIonItheImerchant’sIsiteIorIestablishment,IitIcanIleadItoIunwantedIsecurityIiss

uesIbutIbyIusingIM-wallet,IoneIcanIrestrictItheIexposureIofIconfidentialIdata. 

 MassiveIrewardsIinItheIformsIofIdiscountsI&Icashbacks. 

 

 
 

1.1.6 DISADVANTAGESIOFIMOBILE-WALLETSERVICES: 

 OnlyIwithIaIsmartIphoneI&IspeedyIinternetIconnectionIoneIcanIuseIsuchservices. 

 MoreIthanItheIconnectivity,IsecurityIisIanImajorissue. 

 DismalIbatteryIback-

upIofIsmartIphonesIoneIcanIneverIbeIsureIwhetherItheIphoneIwillIbeI aliveIevenIforIthatIon
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eItapIpayment. 
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1.2 REVIEWIOFILITERATURE: 

 

SanazIZarrinIKafshI(2015),ImadeIaIstudyIonI“DevelopingIconsumerIAdoptionIModelIonIm

obileIwalIetIinICanada”,IbyItakingIaIsampleIofI530IrespondentsIthroughIconvenienceIsampling.IParti

alILeastISquareImodelIwasIusedItoIanalyzeItheIdata.ITheIfocusIofItheIstudyIwasItoIidentifyItheIfacto

rsIthatIinfluenceItheIconsumer’sIadoptionIofImobileIwalIets.IThisIstudyIwasIbasedIonItechnologyIacc

eptanceImodelI(TAM)I&IinnovationIdiffusionItheoryI(IDT).IAsIperItheIanalysisImadeIbyIthem,IthereI

isIrelationshipIamongIperceivedIusage,IperceivedIeaseIofIuseI&IperceivedIsecurityIinIpredictingItheIa

doptionIofImobileIwallets. 

NeeharikaIPI&IVINISastryI(2014),IconductedIaIstudyIonI“AINovelIInteroperableIMobile

IWalletIModelIwithICapabilityIbasedIaccessIcontrolIframework”,IthisIstudyI makesIanIimportantIcon

tributionItowardsItheIdevelopmentIofIaImobileIwalletIthatIcanIworkIacrossIvariousIplatforms.IAsIsecu

rityIisItheImajorIconcernIwhenIitIcomesItoIfinanceIrelatedIinformation,ItheIstudyIaddressesItheIsecurit

yIissuesIbyIgivingIaccessIcontrolImodelIthatIworksItowardsIinteroperableImobileIwallet.. 

ShwetuIKumar,IVijayIYadav,Atiqu-Ur-Rahman,IAditiIBansal(2014),made 

aIstudyIonI“Paytm”,IitIstudiedIaboutIitsIachievements,ItechnicalIarchitectureIofIpaytm,IworkingIandIte

chnologiesIofIpaytmIwhichIincludeIaIstudyIonIsupplyIchainImanagement,IwebItechnologiesIofIpaytmI

,webIbasedItoolIofIpaytmIandIalsoIdescribedIaboutIelectronicIpaymentIsystem. 

NgocIDoanI(2014),IconductedIaIstudyIonI“ConsumerIadoptionIinIMobileIwalletI(AIstudyIofIc

onsumersIinIFinland)”,IthisIstudyIwasIundertakenItoIunderstandIaboutI theIconsumerI adoptionIstatusI

ofImobileIwalletIwithIresearchI areaIlimitedIinIFinland.IItIalsoIexaminesItheImarketIsituationIofImobile

IconsumersItowardImobileIwallet.ITheIstudyIstatesIthatItheIadoptionIofIM-

IwalletIamongIconsumersIinIFinlandIisIonlyIatItheIbeginningIstageI&ItheIsuccessIofIM-

walletsIdependsIonItheImarketingIstrategiesIofIM-

walletIcompaniesIasIwellIasItheIfinancialIpolicyImakersIinIFinland. 
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NitikaIRai,IAnuragIAshok,IJanhviIChakraborty,IPrajaktaIArolker,ISaumeelIGa

jeraI(2012),ImadeIaIstudyIonI“M-

wallet:IAnISMSIbasedIpaymentIsystem”,IThisIpaperIdescribesIaboutIreplacingItheIcurrentIpaymentIs

olutionsIlikeIcreditIcard,IdebitIcardsIandIcashIwithIaIsimpleIshortIMessagingIservicesI(SMS)IbasedI

onIsolutionIthatIwouldIworkIonIallImobileIphonesIirrespectiveIofItheInetworkIcarrierIandItheImanufac

turer.ITransactionsIcanIalsoItakeIplaceIbetweenIconsumersIthatIhaveIsubscribedItoItheIserviceIandIme

rchantsIirrespectiveIofItheirIsubscription.ITheIstudyIconcludesIthatIitIisIsafer,IfasterIandInetworkIindep

endentImodeIofIpayment. 

 

 

1.3 NEEDIOFITHEISTUDY: 
 

AsIM-

walletIisIsurgingIonIanIaccountIofIgrowingIonlineIpaymentItransactionsIinIINDIA,IthisIstudyIundertak

esItoIgiveIanIinsightIaboutIM-

walletsIpaymentIgatewayIservices.ITheIstudyIhelpsIinIunderstandingItheIcompanyIpreferenceIofItheIu

sersIwithIregardItoIM-

wallets.IItIhelpsIusItoIknowItheIkindIofIservicesIusedIbyItheIusers,IwhichIareIprovidedIbyItheIM-

walletIpaymentIgatewayIservicesIproviders.ITheIstudyIalsoIaimsItoIfindItheIfactorsIinfluencingItheIper

ceptionIofItheIconsumersItowardsIM-wallets. 

 

 

1.4 OBJECTIVESIOFITHEISTUDY: 
 

1. ToIstudyItheIgrowthIofIM-walletIpaymentIgatewayIservices. 

2. ToIfindIoutItheIawarenessIandIpreferencesIofItheIusersItowardsIM-

walletIserviceIproviders. 

3. ToIstudyItheIservicesIprovidedIbyItheIM-

walletIprovidersIandItheIservicesIusedIbyItheIM-IwalletIusers. 

4. ToIidentifyItheIimpactIofIdemographicIshiftItowardsI‘M-walIet’. 
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1.6 RESEARCHIMETHODOLOGY: 

 

InIthisIstudy,IaIcombinationIofIbothIPrimaryI&ISecondaryIdataIhasIbeenIused.IPrimaryIdataIisIused

IinItheIformIofIquestionnaireImethod,IwhichI hasIbeenIcreatedI usingI GoogleI formsI &I distributedIa

mongIinternetI&IsocialImediaIusers.IInIadditionItoIit,IsecondaryIdataIhasIbeenIusedItoIsupportItheIs

tudy. 

SAMPLEIDESIGN-TheImethodIofInon-

IrandomIsamplingIhasIbeenIusedItoIcollectItheIdataIfromItheIrespondent. 

SAMPLEISIZEI-

ITheIsampleIsizeIisI116Irespondents.ITheIsampleIofItheIstudyIconsistsIofIbothItheIusersI(89Irespon

dents)IandInonIusersI(27Irespondents)IofIM-wallet. 

DATAIANALYSISIANDIINTERPRETATION-

ITheIdataIwasIanalyzedIandIinterpretedIusingIGoogleIdriveIandIMicrosoftIexcelI2007.ICorrelationIma

trix,IRegression,IAnovaItestsIwereIalsoIcarriedIoutItoIanalyzeIthedata. 

 

 

1.7 LIMITATIONSIOFITHEISTUDY: 
 

 SampleIsizeIusedIforItheIstudyIisIsmall. 

 TheIlimitationsIofItheInonIrandomIsamplingItechniqueIareIapplicableItoIthisIstudy. 

 Consumer’sIperceptionsIchangesIfromItimeItoItimeIwithItheIadvancementIinItheItechnology. 

 TheIresearchIstudiesIonlyIaboutItheIconsumer’sIperceptionItowardsIM-

walletI&InotItheImerchant’sIperceptionItowardsIM-

walletIasIitIplaysIanIimportantIroleIinIcarryingItheIbusinessIoperations. 
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2.1 PAYTM: 
 

PaytmIisIanIIndianIe-

commerceIshoppingIwebsiteIheadquarteredIinINoida,IIndia,IlaunchedIinI2010.IItIisIownedIbyIOne97

ICommunications.ITheIfirmIstartedIbyIofferingImobileIrecharging,IaddingIbillIpaymentIandIe-

commerceIinIINDIA,IwithI productsI similarI toI businessesI suchI asIFlipkart,IAmazon,ISnapdeal.IInI

2015,IitIaddedIbookingIbusItravel.I PaytmIwasIfoundedIandIincubatedIbyIOne97IcommunicationsIinI

2010IasIaIprepaidImobileIrechargeIwebsite.IPaytmIisIanIacronymIforI"PayIthroughIMobile"IwithIAn

droid,IwindowsIandIiosIapps.IInI2014,ItheIcompanyIlaunchedIPaytmIWallet,I nowIIndia'sI largestImo

bileIpaymentIserviceIplatformIwithIoverI100ImillionIwalletsI&I10ImillionIappIdownloads.IPaytmIuser

sIcanIalsoIpayIforItheIfuelIatIIndianIOilIPetrolIpumpIthroughIpaytmIwallet. 

FUNDING: 

 
InIMarchI2015,IIndianIindustrialistIRattanITataImadeIpersonalIinvestmentIinItheIfirm.I TheI sameImo

nth,ItheIcompanyIreceivedIaI$575ImillionIinvestmentIfromIChineseIe-

commerceICompanyIAlibabaIgroup,IafterIAntIFinancialIserviceIgroup,IanIAlibabaIGroupIaffiliate,Itoo

kI 25%I stakeIinIOne97IasIpartIofIaIstrategicIagreement.IPaytmIborrowedI300crIfromIICICIIBankI

inIMarchI2016IasIworkingIcapital. 

PARTNERS: 

 
PaytmIworksIwithItheIallImobileIoperatorsIinIallIstatesIinIIndiaIforIprepaidI mobile,IDTH,I andIData

cardIrechargesIandIpostpaidImobile,Ilandline,IandIDatacardIbillIpayments.IItIhasIpartneredIwithImulti

pleInationalIbanksIforIcreditIcard,IdebitIcard,IandInetbankingIpayments.IPaytmIalsoIworksIwithIvari

ousIbillersIforIutilityIbillIpayments.IItIisItheImediatorIbetweenItheIthirdIpartyIandItheIcustomer. 

100ImillionIusers 

80,000+Imerchants 

75ImillionItransactionsIperImonth 
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PAYMENTIBANK: 

 
InI2015IPaytmIreceivedIaIlicenseIfromIRBIIforIstartingI India'sIfirstIpaymentsIbank.ITheI bankIinten

dsItoIuseItheIPaytm’sIexistingIuserIbaseIforIofferingInewIservices,I includingI debitI cards,IsavingsIacc

ounts,IonlineIbankingIandItransfers,ItoIenableIaIcashlessIeconomy.ITheI paymentsIbankIwouldIbeIaIs

eparateIentityIinIwhichItheIfounderIVijayIShekharISharmaIwillIholdI51%,IOne97ICommunicationsIw

illIholdI39%IandI10%IwillIbeIheldIbyIaIsubsidiaryIofIOne97IandISharma. 
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2.2 MOBIKWIK: 
 

MobikwikIisIaImobileIwalletIandIonlineIpaymentIsystemIheadquarteredIinIGurgaon,IIndia,IlaunchedIin

I2009IbyIBipinIPreetISinghIandIUpasanaITaku.IItIwasItiedIupIwithIvariousIonlineImerchantsIsuchIas

Ie-

Bay,IBookMyShow,IDominos,IShopcluesIandISnapdealItoIprovideItoIprovideIaccessibilityIofItheirIwa

lletIasIaIpaymentIoptionIe-

commerceIsites.I MobikwikI enablesIprepaidImobile,IDTHIandIdataIcardIrecharges,Ipost-

paidImobileIbillsIpaymentIandIutilityIbillIpaymentIforIelectricity,IgasIandIlandlineIconnections.IItIalsoIo

ffersItheseIservicesIviaISMS,IphoneIandIappsIthatIareIavailableIforIAndroid,IiOSIandIWindowsIplatf

orm.IInItermsIofIsalesI(transactionIvalue),IitIdidIRsI40IcroreIinIFY13IandIRsI200IcroreIinIFY14Ian

dIgenerateI RsI1,200IcroreIinIFY15. 

 

 
FUNDING: 

 
MobikwikIraisedI$5ImillionIfundingIfromIaIUS-

basedIfirmIinI2013IandIisIexpectedItoIgetIanother 

$30ImillionIinItheIupcomingIyear. 

25Imillionusers 

50,000+Imerchants 

60ImillionItransactionsIperImonth 
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2.3 CITRUS: 
 

CitrusIpayIheadquarteredIinIMumbai,IIndia,IwasIfoundedI byISatyenIVIKothariIandIJitendraIGuptaIi

nItheIyearI2011.ItIhasIaItieIupI withIcompaniesI likeI IndigoI Airlines,I Airtel,I Pepperfry,ISundirectIet

c.IInIOctoberI2015IcitrusIpayIacquiredIpopularIpaymentIstartIupIZwitch.IThroughItheICitrusIshoppin

gIfestivalIbetweenI“JanuaryI4th-11th”,I2016IreachedItheIgrossImerchandiseIvalueIof 

$2.5IbillionIandIisItargetingItoIreachI $4IbillionIbyI theI endI ofIFY16IandICitrusI processedI1Imillio

nItransactionsIandIreachedI$30ImillionIinIcumulativeIdepositsIinIindividualIwalletIaccounts.IItIalsoIsen

dsIcustomIremindersItoIletIusersIkeepIanItrackIofIbillIpayments.IItIearnsIaroundI2-

2.5%IfromImerchantsIasIfeeIonIeverytransaction 

FUNDING: 

 
InI2012,ItheIcompanyIhadIraisedI$1.8ImillionIfromIsequoiaIcapital.I TheI companyIraisedI$5.5Imillio

nIfromIEcontextIAsiaIandIBeenosIAsia,IaI wholly-

ownedI subsidiaryIofIJapaneseIcompany,IalongIwithIexistingIinvestorsI(SequoiaIcapital)IinIDecemberI2

013.InI2015ItheIcompanyIraised 

$25ImillionIfromISequoiaIcapitalIandIAscentIcapital. 

21Imillionusers 

8,000+Imerchants 

60ImillionItransactionsIperImonth 
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2.4 OXIGEN: 
 

OxigenIisItheIfirstIvirtualIwalletIinIIndia,ItoIbeIintegratedIwithINPCII(NationalIPaymentsICorporationIofIInd

ia)IthatIallowsIforIInstantIMoneyITransfersIanytime.IOxigenIServicesIIndiaI Pvt.ILtdIwasIfoundedIinIJulyI2

004IbyIMr.IPramodISaxenaIinIpartnershipIwithItheIBlueILabelITelecom,IaISouthIAfricanIcompanyIwithIan

IobjectiveItoIreachIservicesItoItheImassesIofIIndia,IthroughIaIvirtualInetworkIforIPaymentsIandIServices.I

ThisImobileIwalletIisIapprovedIbyIRBI. 

InItheIyearI2015,IOxigenIhasIprocessedIoverI2IbillionItransactionsItillIdate.IItIprocessItheIpaymentItransacti

onsIonIaIsingleIclickI,whichIincludesI Prepaid,IPostpaidI&ISubscriptionI basedIservicesIlikeIMobileIMoneyIT

ransfer,IRecharges,IBillIPayments,ITicketingIandISubscriptionsIforIallIleadingIserviceIprovidersIacrossIaIwi

deIspectrumIofIindustries,Ilike,ITelecom,IDirectItoIhomeITV,IInternetIBroadband,ITravelI(Railways/Airlines

/Bus),ICinema/MovieITickets,IUtilityIBillIPayments,IGaming,IMusicI&IMovieIdownloadsIetc. 

FUNDING: 

 
ItIwasIstartedIinI2004IwithIaIseedIcapitalIofIRsI4Icrore.IInI2006,ICitiIbankIinvestedIinItheirIcompanyIandI

inI2008,ItheyIgotItheIfundsIfromIMicrosoftIVentures.IApproximately,I theyIgotIaroundI$50IbillionIinvestmen

tIfromItheseItwoIcompanies. 

150ImillionIusers 

19,000+Imerchants 

50ImillionItransactionsIperImonth 
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2.5 FREECHARGE: 
 

FreeIchargeIisIanIe-

commerceIwebsiteIheadquarteredIinIMumbai,IMaharashtra.IFreechargeIwasIstartedI inIAugustI2010I

byIKunalIshahIandISandeepITandon.IItIprovidesIonlineIfacilityI toIrechargeIanyIprepaidImobileIphon

e,IpostpaidImobile,IDTHIandIDatacardsIinIIndia.IFreechargeIhasIcollaboratedIwithIsomeIofItheIbestI

andImostIpopularIandIfoodI companiesIlikeIpeterIEngland,IMcD,IKFCItoIgiveIdiscountIcouponsIwhe

nItheIusersIrechargeIwithIthem.IOnI8IAprilI 2015,ISnapdealIacquiredIfreechargeIforIaboutIUS$400It

oI450Imillion,IwhichIconsideredIbeingItheIbiggestItakeoverIinIIndianIe-commerceIsector. 

FUNDING: 

 
FreechargeIstartedIitsIonlineIserviceIafterIgettingIseedIfundingIfromITandonIGroupIandISequoiaIcapit

alIinI2010,ItheIcompanyIsecuredIaIfundingIofIINRI200IMillionIfromIsequoiaIcapitalIinI2011.IInI20

11,IFreechargeIwasInamedIoneIofItheImostIpromisingItechnologyIstartupsIfromIIndiaIbyIPluggd.in.IO

nI1ISeptemberI2014IFreechargeI receivedI $33ImillionIfromIsequoiaIcapital,ISofinaI andIRu-

Net.IOnI6IFebruary,IFreechargeIfurtherIraisedI$80ImillionIfromIHong-

IKongIbasedIfundITybourneICapitalIManagementIandISF-

basedIfundIValiantICapitalIManagementIandIexistingIinvestors. 

20Imillionusers 

1,00,000+Imerchants 

30ImillionItransactionsIperImonth 
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3.1 GROWINGIM-WALLETSIINIINDIA: 
 

WithImoreIthanI900ImillionImobileIsubscribers,IdrivenIbyIanIunprecedentedIgrowthIinItheIinternetIsu

bscribers,ItheImarketIforImobileIenabledIpaymentsIinIINDIAIhasIgrownImoreIthanI15ItimesItoIreach

IitsIcurrentIsizeIofIUS$I1.4IbillionIbyItheIendIofIFY’15IfromIUS$I90ImilIionIatItheIendIofFY’12. 

AccordingItoIaIrecentIreportIbyI“GrowthIPraxis”,IalthoughImobileIpaymentsIhaveIbeenIavailableIinII

NDIAIsinceI2010,IonlyIaIsmallIfractionIofIusersImadeIpaymentsIthroughImobileIdevices.ICompanies

IsuchIasIm-

checkIandIbeamImoneyIwhoIwereIearlyIinnovatorsIinItheIspaceIhaveIalreadyIclosedIdown.IEarlierI

mobileItransactionsIinvolvedItypingIofIcomplicatedISMSImessagesI forImakingIpayments.IFurthermore

ItheIwholeIprocessIofIpaymentIwasIdependentIonItheItelecomInetwork.IHowever,IwithIincreasedIsm

artIphoneIpenetration,Iapp,IwalletIbasedIpaymentIsolutions,ItheIproblemIofIcomplexityIinIpaymentIthr

oughISMSIandIdependencyIonInetworkIhasIbeenIreduced.IInIINDIAImobileIpaymentsIareIpredomin

antlyIusedIforIutilityIbillIpaymentsIwhichIcurrentlyIholdIaIshareIofI34%IofImobileIpaymentsIvalue,Iwh

ileIprepaidItop-upsIandIdomesticIremittanceIholdI38%IandI26%IrespectivelyIandI2%IofIm-shopping. 

 

 

Fig.3.1I(i) 

 

2% 
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AccordingItoI“IndiaImobileIwalIetImarketIresearchI&Iopportunities,I2020”,ItheImobileIwalletImarket

IinIIndiaIisIforecastItoIreachIUS$I6.6IbillionIbyI2020.ITheImobileIwalletImarketIinIIndiaIisIprojecte

dItoIexhibitIexponentialIgrowth,IonIaccountIofIrisingISmartphoneIpenetrationIrate,IgrowingImobileIint

ernetIuserIbase,IandIincreasingIgovernmentIsupport.IManyI mobileI walletIcompaniesIhaveIincreasingly

IformedIcollaborationsIwithIserviceIprovidersIandIfinancialIinstitutionsItoIofferIaIrobustIandIseamlessI

mobileIwalletIplatformItoItheIusers.IInIaddition,ImobileIwalletIcompaniesIoperatingIinIIndiaIareIalsoIo

fferingIattractiveIdealsIandIincentivesItoIattractInewIusers. 

InI2014,ITier-

IIcitiesIsuchIasIDelhi,IMumbai,IBangalore,IPuneIetcIregisteredItheIhighestInumberIofIwalletIusersIinIt

heIcountryI,IwhileITier-

IIIcitiesIsuchIasIJaipur,ILucknow,I Chandigarh,IIndore,IPatnaIetcIareIemergingIcitiesIinItermsIofImobi

leIwalletIusage.IBankingIaccountedIforItheIlargestIendIuserIsectorIinIcountry’sImobileIwalIetImarketIi

nIIndiaIinI2014,IfollowedIbyIretail,ItelecomIandItransportationIsector.IFewIofItheIleadingIcompaniesI

operatingIinIIndiaImobileIwalletImarketIincludeIPaytm,IMobikwik,IandIItzcash. 

AccordingItoItheIreportIbyIresearchIandIconsultancyIfirmIofIRNCOS,ItheIcurrentIsizeIofItheImobile

IwalletI(M-

wallet)ImarketIinIIndiaIstandsIaboutIRSI350ICroreIinI2014IandIisIestimatedItoItouchIRSI1,210ICro

reIbyI2019.ofIthisIcashItransactionsI accountedIforI38%,IwhileIrechargeIandIbillIpaymentsIofI30%Ia

ndIutilitiesI(includeIonlineItravel,Imovie,IhotelIandIotherIbookings)IandIothersI(includeIm-

shoppingIofIclothes,I electronicsIandIotherIitems)IofI12%IandI20%Irespectively.IAccordingItoIRBIId

ata,ItransactionIofIM-walletIhasIsurgedIthreeIfoldItoIRsI8,180IcroreIinI2014-

2015.ITheInumberIofItransactionsIroseIfromI106ImillionItoI255ImillionIinI2014-

I2015IoverItheIpreviousIyear. 
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Fig.3.1(ii) 

 
GrowingIawarenessIregardingItheIbenefitsIofImobileIwalIets,IrisingISmartphone’sI andImobileIinternet

IpenetrationIrates,I increasingI securityImeasuresI areI expectedI toI driveI growthI inI IndiaImobileIwal

letImarket. 
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3.2 SERVICESIPROVIDEDIBYIMOBILEIWALLETIGATEWAYIPROVI

DERS: 

 

M-

walletIprovidersIprovideIvariousIservicesI whichIenablesItheIusersItoImakeIonlineIpaymentsIwithIgreat

erIease.IAllItheseIwalletsIallowItheIusersItoItopIupImoneyIandIuseIitIforImobileIdataIrecharge,IDTH

IandIdataIcardIrecharge.IOtherIfeaturesIincludeImakingImobileIpayments,IlandlineIandIelectricityIbills.I

UsersIcanIalsoIsendIandIreceiveImoneyIwithIotherIwalletsIorIdirectlyItoIaIbankIaccount.ITheIfollowi

ngIareItheIservicesIwhichIareIprovidedIbyItheIM-walletIproviders. 

3.2.1 PAYTM 
 

MOBILEIRECHARGE: 

 
PaytmIisIoneIofItheIbiggestIrechargeIsitesIinIIndiaIthatIdeliversIinstantIonlineIprepaidIrechargeI &Imo

bileIbillIpaymentIsolutionsItoItheIendIusers.IItIdeliversIeasyIandIcontinentIrechargeI experienceI online.

IPaytmIensuresI24x7Iavailability,IatInoIextraIcostItoItheIendIuser,IsoIthatItheIoneIcanItransactIsecure

lyIfromIanyIlocationIatItheirIconvenience.IPaytmIsupportsImobileIoperatorsIsuchIasIAircel,IAirtel,IB

SNL,IIdea,IMTNL,IMTS,IRelianceICDMAI&IGSM,IT24,ITataIDOCOMO,ITataIIndicom,ITelenor,

IVideoconIandIVodafoneIforIprepaidImobileIrechargeI andIAircel,IAirtel,IBSNL,I Idea,IMTS,I Matri

xIPostpaid,I RelianceICDMAI&IGSM,IT24,ITataIDOCOMO,ITataIIndicom,ITelenor,IVideocon,IVo

dafoneIforIpostpaidImobileIrecharge. 

DTH: 

 
PaytmIoffersI excitingIrangeI ofIDTHIrechargeI servicesI forIvariousIDTHIServices.IThroughIPaytm'sI

widestIlistIofIonlineIDTHIrecharge,IoneIcanIrechargeItheirIdigitalITVIanytimeIandIfromIanywhereIinI

theIworld.I TheI mostIpopularIDTHIservicesI providersIareIDishITV,IAirtelIDigitalITV,ISunIDirectIT

V,IRelianceIDigitalITV,IVideoconID2HIandITataISky. 

ELECTRICITYIBILL: 

 
PaytmIenablesIelectricityIbillIpayments.IThroughIPaytmIoneIcanIsmoothlyIpayIelectricityIBillIanywhe

re,Ianytime.IPaytmIsupportsIvariousIelectricityI boardsI suchI asI AjmerI VidyutI VitranI Nigam,I BES

COM,IBSESIRajdhani,IBSESIYamuna,IBhagalpurIElectricityIDistributionICompanyI(BEDCPL),ICES
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CILimited,IJaipurIVidyutIVitranINigam,IJodhpurIVidyutIVitranINigam,IMP 
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MadhyaIkshetrsIVidyutIVitranIBhopal,IMuzaffarpurIVidyutIVitranIltd,INoidaIpowerIcompanyI(NPCL

),INorthIBiharIPowerIDistribution,IRelianceIEnergy-

Mumbai,ISouthIBiharIPowerIDistribution,ITataIPower-

DDL,ITorrentIPowerILimited,IUttarIPradeshIPowerICorporationILimited. 

 

 

DATAICARDS: 

 
PaytmIoffersIDataICardIrechargeIforIallItheItopIoperatorsIlikeIBSNLIDataICard,IRelianceINetconne

ct,IMTNLIDataICard,ITataIPhotonIandIMTS.IItIalsoIacceptsIBillIpaymentsIforIRelianceINetConnect

,ITataIPhoton+,ITataIPhotonIWhiz.IOneIcanIgetIaccessItoIallItheIplansIbeforeImakingItheIpaymentIa

ndItheIuserIcanIgoIforIaI6IMonthIPack,IAnnualIPack,IMonthlyIPackIorIaI3IMonthIPackIandIselect

ItheIoneIthatIsuitsItheirIneeds. 

LANDLINEIBILLS: 

 
PaytmIenablesItheIuserItoImakeILandlineIbillIpaymentIeffortlesslyIofIAirtelIlandline,IConnectIBr

oadband,IMTSILandline,IRelianceILandlineIonIfewIeasyIclicks. 

 

 
GAS: 

 
OneIcanIenjoyItheIbenefitIofIpayingIgasIbillsIfromIanywhereIandIanytimeIofIAdaniIGasIlimi

ted,IMahanagarIGas-Mumbai,ISitiIEnergyILtd. 

 

 
INSURANCE: 

PaytmIpresentsIanIeasyIwayItoIpayIinsuranceIpremium.IOneIcanIpayIinsuranceIpremiumIbyIsimplyIl

oggingIintoIPaytm.com.IMoreoverIoneIcanIavailIbenefitIofIseveralIdealsIandIoffersIwhileIpayingIinsur

anceIpremiumIonlineIwithIPaytm.IThisIisIanIeasyIwayItoIpayIone’sI insuranceIpremiumsIconveniently

IwithoutIanyIhassleIofIICICIIPrudentialILifeIInsurance,IIndiaFirstIlifeIinsurance,IRelianceIGeneralIInsu

rance,IRelianceILifeIinsurance,IRelianceI HealthI insurance,I SBII GeneralI InsuranceILimited,IReligareI

HealthIInsurance,ITATAIAIAILifeIInsurance. 
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MOVIES: 

 
OneIcanIenjoyItheIhassle-

freeIserviceIofIbookingImovieIticketsIthroughIPaytm.IOneIhasIaIchoiceItoIchooseIanyIcinemaIscreen

sIacrossIIndiaIandIbookIasIlateIasIbeforeIshowItimeIinstantlyIthroughIPaytm.IPVRICinemasIareIasso

ciatedIwithIPaytm. 

GOLDILOANS: 

 
GoldIloanIareItheIloanItakenIagainstIgold,IthisIisItheIconvenientIoptionIduringIone’sIfinancialIneeds.I

PaytmIoffersIaIhandyIoptionIofIgoldIloanIrepaymentIthroughItheirIonlineIservice.IOneIcanImakeIpay

mentIofIgoldIloanI(Manappuram),IonlineIthroughIPaytmeffortlessly. 

METRO: 

 
OneIcanIrechargeItheirImetroIcardsIviaIPaytmIandIitIisIassociatedIwithIDelhiImetroIandIMumbaiIM

etro. 

WATERIBILL: 

 
PaytmIpresentsIonlineIwaterIbillIpaymentIservice.IOneIcanInowIpayIwaterIbillsI ofI AurangabadICit

yIWaterIUtilityICompanyIltd,IDelhiIJalIBoardIthroughItheIcomfortIofItheirIhomeIusingIPaytmIoverIm

obileIphoneIorIdesktopIinIfewIeasyIclicks. 

HOTELS: 

 
PaytmIwelcomesIonlineIhotelIbookingI,OneIcanIjustIlogIonItoIPaytm.com,IsearchIoverI1000+Idestin

ationsIforItheirItravelIdatesIandIbookIfromIaIwideIvarietyIofIoverI20,000+Ihotels,I Resorts,IVillas,IH

omeIstaysIetcIacrossIIndiaIi.e.ItheyIcanIchooseIaIhotelIofItheirIpreferenceIandIbookIhotelIonlineIinI

minutes.ITheyIcanIalsoIviewIhotelIlocation,Iphotos,IroomIoptions,IpricesIforIvariousIhotelsIonline,Ipic

kIasIperItheirIcomfortIandIbookIaccordingItoItheirIchoice. 

BUSITICKETS: 

 
OneIcanIlogIintoIPaytm.comIforIbookingIbusItickets.IItIenablesItheIusersItoIsearch,IpickIandIbookI

asIperItheirIcomfort.IItIoffersIonlineIbusIticketIbookingIforISleeper,IAC,ILuxury,IVolvoIand 
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MercedesI.OneIcanIalsoIchooseItheirIpreferredIoperatorIfromISafarIExpressITourIandITravels,IMetr

oITravels,IFoujiIBus,IFoujiITouristIService,I RoyalIIndiaITravels,IMoonlightIHoliday'sIPvt.ILtdI,IIRT

CIetcIandIalsoIselectItheirIboardingIpointIandIdepartureItime.IOneIcanIenjoyIbookingIticketsIforIaIth

emeIparkI(ImagicaIthemeIparkI(Mumbai),IAquamagicaIWaterIParkI(Mumbai))IandIalsoIbookItickets

IforIvariousIevents. 

ENTERTAINMENT: 

 
OneIcanIenjoyIbookingIticketsIforIaIthemeIparkI(ImagicaIthemeIparkI(Mumbai),IAquamagicaI

WaterIParkI(Mumbai))IandIalsoIoneIcanIbookIticketsIforIvariousIevents. 

 

 

 

3.2.2 MOBIKWIK: 
 

 

MOBILEIRECHARGE: 

 
MobikwikIprovidesIrechargeIfacility,IitIdoesInotIchargeIoverI anyI mobileI rechargesI doneIandIoneIc

anIsaveItime,IeffortIandImoney.IItIenablesItheIuserItoIbrowseIforItheIcheapestItalktimeIandIdataIplan

sIusingIMobikwik.com.IMobikwikIsupportsImobileIoperatorsIsuchIasIAircel,IAirtel,IBSNL,IIdea,IM

TNL,IMTS,IRelianceICDMAI&IGSM,IVodafoneI4G,ITataIDOCOMO,ITataIIndicom,ITelenor,IVid

eocon,IVodafone,IAirtelI4GIandIRelianceIJioI4GIandIalsoIsupportsIpostpaidIoperatorsIsuchIasIAirte

lIPostpaid,IIdeaIPostpaid,IRelianceICDMAI&IGSMIPostpaid,I TataIDOCOMOIPostpaid,IVodafon

eIPostpaid,IAirtelIpostpaid,IBSNLIpostpaid,IAircelIPostpaid. 

DTH: 

 
MobikwikIenablesItheIusersItoIrechargeItheirIDTHIconnectionsIofIAirtelIDTH,ITataIsky,IDishI

TV,IVideoconID2H,ISunIDirect,IRelianceIbigITV. 

DATACARDS: 

 
OneIcanIrechargeItheirIdataIcardsIofIRelianceINetconnect,ITataIPhotonIplus,IMTSIMblaz

e,IBSNLIdataIcard,IVodafoneINetcruise,IIdeaInetIsetterIatIanyItimeIofItheIday. 
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ELECTRICITYIBILL: 

 
MobikwikIenablesItheIusersItoIavailItheIserviceIofIpayingIelectricityIbillIofIvariousIboardsIsuchIasIB

SESIRajdhani,IBSESIYamuna,IMSEBIMumbai,ITataIPowerIDelhiIDistributionILtd,IRelianceIEnergyI

(Mumbai),IBestIMumbai,IChhattisgarhIElectricityIboard,INoidaIpowerICompanyIltd,IJaipurIVidyutIni

gamILtd,IBangaloreIElectricityISupply,IMPIPaschimIVidyutIVitaran(Indore),IJamshedpurIutilitiesIandI

services(JUSCO). 

LANDLINE: 

 
MobikwikIenablesItheIuserItoImakeILandlineIbillIpaymentIeffortlesslyIofIAirtelIlandline,ITataIT

eleservicesI(CDMA),IMTSIDelhi,IRelianceIcommunicationsIandITikonaIonIfewIeasyIclicks. 

GAS: 

 
OneIcanIenjoyItheIbenefitIofIpayingIgasIbillsIfromIanywhereIandIanytimeIofIIndraprasthaIGas,I

MahanagarIGasILtd,IGujaratIGasIcompanyILtd. 

LIFEIINSURANCE: 

 
OneIcanIpayItheirIlifeIinsuranceIpremiumIofIBirlaISunILifeIInsurance,IICICIIPrudentialILifeIIns

uranceIandITataIAIAILifeIInsurance. 

WATERIBILL: 

 
MobikwikIenablesItheIuserItoIpayIwaterIbillIofIBangaloreIwaterIsupplyI(BWSSB). 

 
TRANSFERIMONEY: 

 
Mobikwik’sImoneyItransferIfeaturesItheIquickestIandIeasiestImodeIofIelectronicIfundItransfer,IwhichI

enablesItheIusersItoItransferImoneyIfromIanywhereIandIatIanytime.IOneIcanItransferIcashIfromIoneI

walletItoItheIotherIwalletIandIalsoItransferIcashIfromIitsIwalletItoIBankIaccount. 
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3.2.3 OXIGEN: 
 

MOBILEIRECHARGE: 

 
OxigenIWalletIletsIoneItoIrechargeItheirIphoneIinIaIquickIfewIstepsIi.e.IoneIcanIenterItheirImobileInu

mber,IoperatorIdetails,IamountIandIchooseIanyImodeIofIpaymentItoIgetItheirIrechargeIdone.I OxigenI

supportsI mobileIoperatorsIsuchIasIAircel,I Airtel,I BSNL,I Idea,I MTNL,I MTS,IRelianceICDMAI&

IGSM,ITataIDOCOMO,ITelenor,IVideoconIandIVodafone.IOneIneedInotIpayIanyIextraIchargeIforIr

echargingItheirIphoneIthroughIOxigenIWallet. 

DTH: 

 
OxigenIenablesItheIusersItoIrechargeItheirIDTHIconnectionsIofIAirtelITV,ITataIsky,IDishITV,I

VideoconID2H,ISunITV,IBigITV. 

DATACARDS: 

 
OneIcanIrechargeItheirIdataIcardsIofIRelianceINetconnect,ITataIPhotonIplus,IMTSIMblaze,IatIany

ItimeIofItheIday. 

ELECTRICITYIBILL: 

 
OxigenIenablesIelectricityIbillIpayments.IThroughIOxigenIoneIcanIsmoothlyIpayIelectricityIBillIanywh

ere,Ianytime.IOxigenIsupportsIvariousIelectricityIboardsIsuchIasI BSESIRajdhani,IBSESIYamuna,ITat

aIpowerIDDL,INesco,ISouthIBiharIpower,INorthIBiharIpower. 

MERCHANTIPAYMENT: 

 
OneIcanImakeIpaymentsIforIBookImyIshow,IEbay,IDominos,IGodaddy,IIRTC,IMyIbusIticket

sIandI2000+IonlineIpartners. 
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3.2.4 CITRUS: 
 

DEPOSIT: 

 
ItIenablesItheIuserItoIdepositIcashIintoItheirIwalletIwhichIisIgovernedIbyIpoliciesIlaidIdownIby

IRBI,ItheseIinvolveImonthlyIlimits,ItransactionIlimitsIasIwellIasIbalanceIlimitsIinItheirIaccount. 

TRANSFER: 

 
ItIenablesItheIusersItoItransferImoneyItoIotherIindividuals,IusingIanIemailIaddressIorImobileInu

mber.ITheIrecipientIofItheItransferImayIorImayInotIbeIaIcitrusIaccountIholder. 

PAYMENTS: 

 
TheIusersIcanIpayItheIavailableIamountIinItheIwalletItoItheImerchantsIinIexchangeIofIgoodsIan

dIservicesIprovidedIbyItheImerchants 

 

 

3.2.5 FREECHARGE: 
 

MOBILEIRECHARGE: 

 
FreechargeIprovidesIanIeasy-to-

easyIrechargeIfacilityIforIprepaidImobileIrechargeIofIAirtel,IAircel,IVodafone,IBSNL,ITataIDOCOM

OIGSM,IIdea,IIndicomIWalky,IMTNLIDelhi,IRelianceICDMAI&IGSM,ITataIIndicom,ITelenor,IM

TS,IVideocon,IVirginICDMA,IVirginIGSMIandITataIDOCOMOICDMAIandIitIalsoIenablesItheIuse

rItoIrechargeItheirIpostpaidIbillsI ofI AirtelI billIpayment,IBSNL,ITataIDOCOMAIGSMI&ICDMA,II

dea,IVodafone,IRelianceIGSMI&ICDMA. 

DTH: 

 
FreechargeIoffersIexcitingIrangeIofIDTHIrechargeIservicesIforIvariousIDTHIServices.IThroughIfreech

arge’sIwidestIlistIofIonlineIDTHIrecharge,IoneIcanIrechargeItheirIdigitalITVIanytimeIandIfromIanywh

ere.IItIprovidesIDTHIservicesIofIpopularIprovidersIsuchIasIAirtelIDigitalITV,ISunIDirectITV,IDishIT

V,IRelianceIDigitalITV,IVideoconID2HIandITataISky. 
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DATAICARDS: 

 
FreechargeIoffersIDataICardIrechargeIforIallItheItopIoperatorsIlikeIBSNLIDataICard,IRelianceINetc

onnect,IMTNLIMumbai,ITataIPhotonIandI MTSI Mblaze,I MTSI Mbrowse,I RelianceI NetConnect,I

TataIPhoton+,ITataIPhotonIWhiz,IIdea,IVodafone. 

ELECTRICITYIBILLS: 

 
FreechargeIenablesIelectricityIbillIpayments.IThroughIfreechargeIoneIcanIsmoothlyIpayIelectricityIBill

Ianywhere,IanytimeIofIvariousIelectricityIprovidersIsuchIasIBestIMumbai,IBSESIRajdhaniIDelhiINCR

,IBSESIYamunaIDelhiINCR,IChhattisgarhIStateIElectricityIBoard,IJodhpurIVidyutIVitranINigamILtd,

IJaipurIVidyutI VitranI NigamI Ltd,I BESCOMI Bangalore,I TorrentIPower,IRelianceIEnergyIMumbai

,INoidaIPowerICoILtd,ITataIpowerIDDLIDelhi,IMaharashtraIPowerIDistributionILtd,IMPIPaschimI

KshetraIVidyutIVitaranIIndore,IMPIMadhyaIKshetraIVidyutINigamILtd. 

LANDLINE: 

 
FreechargeIenablesItheIuserItoImakeILandlineIbillIpaymentIeffortlesslyIofIAirtelIlandline,IBS

NLIlandline,IMTNLIDelhiIonIfewIeasyclicks. 

GAS: 

 
OneIcanIenjoyItheIbenefitIofIpayingIgasIbillsIfromIanywhereIandIanytimeIofIIndraprasthaIGas,I

MahanagarIGasILtd. 

 

METRO: 

 
OneIcanIrechargeItheirIMumbaiImetroIcardsIviaIFreecharge. 
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4.1IOwnIaISmartIPhoneIandIUsageIofIsmartIphoneIforImakingIonlineI

payment: 

 

Table:4.1(i) 
 
 

Particulars OwnIaIsmartIPhone UsageIofIsmartIphoneIforImakin
g 

onlineIpayment. 
 Responses %IofIResponses Responses %IofIResponses 

Yes 117 97.40% 101 87.1% 

No 3 2.60% 15 12.9% 
 

 
 

Fig.4.1I(ii) 

TheIaboveIchartIrepresentIthatI97.4%IofItheIrespondentsIownIaIsmartIphoneIwhichIinfluences 

87.1I%IofItheIrespondentsItoImakeIuseIofIsmartIphonesIforI completingIaImonetaryItransactionIwhi

leI12.9%IofItheIrespondentsIdoInotIuseIaIsmartIphoneIforImakingIaIonlineIpayment 

UsageIofISmartIPhoneIforImakingIonlineIpayme
nt 

No YES 

OwnIaISmartIPhon
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4.2 PreferencesIofIrespondentsItowardsImodeIofIpayments: 

Table:4.2(i) 
 
 

Particulars Responses %IofIResponses 

DebitICard 81 69.80% 

CreditICard 31 26.70% 

M-wallet 38 32.80% 

AnyIOther 32 27.60% 
 

 

Fig.4.2I(ii) 

 

 

TheIaboveItableIandIchartIshowsIthatImajorityI(69.80%)IofItheIrespondentsIpreferIusingIDebitIcardI

followedIbyIM-walletI(32.80%)IandI27.60I%IofItheIrespondentsIpreferIotherImodesIofIPayment. 
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4.3 AwarenessIaboutImobileIwalletIpaymentIgateways: 
 

Table:4.3(i) 
 
 

Particulars Responses %IofIResponses 

HearingIaboutIitIforIth
eI1stItime. 

3 2.60% 

HeardIaboutIitIandIused. 89 76.70% 

HeardIaboutIitIbutInever 
usedIit. 

24 20.70% 

 

 

Fig.I4.3(ii) 

 
TheIaboveI tableIandIchartIrevealsIthatIfromItheIsampleIcollected,ItheIrespondentsIawarenessIaboutI

mobileIwalletIpaymentI gatewayI serviceI isI highI i.e.76.6%I ofI respondentsI heardI aboutImobileIwa

lletIgatewayIservicesIandIusedIitIwhileI20.7%IofItheIrespondentsIhaveIheardIaboutIandIneverIusedIit

IandIonlyI2.6%IofItheIrespondentsIheardIaboutImobileIwalletIserviceIforItheI1stItime. 
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4.4 AwarenessIandIPreferencesIaboutImobileIwalletIserviceIproviders: 

Table:4.4(i) 
 

Particulars Awareness Preference 
 Responses %IofIResponses Responses %IofIResponses 

Paytm 84 94.40% 66 74.20% 

Mobikwik 38 42.70% 7 7.90% 

Citrus 14 15.70% 1 1.10% 

Oxigen 19 21.30% 1 1.10% 

Freecharge 55 61.80% 11 12.40% 

AnyIother 11 12.40% 3 3.40% 
 

 

Fig.4.4(ii) 
 

TheIaboveItableIandIchartIrevealsIthatIfromItheIsampleIcollected,Irespondent’sIawarenessIaboutIM-

IwalletIpaymentIgatewayIserviceIisIhigh,IPaytmIisItheIonlyIM-

walletIproviderIwhichIisIonItheIlistIofItheItopI5Iproviders.I84%IofIrespondentsIsurveyedIinItheIstud

yI wereIawareIaboutIPaytmIandI74.2%IofIrespondentsIpreferIusingIPaytmIwallet,IfollowedIbyIFreeI

chargeIwithI12.4%IuserIpreferenceIbutItheIawarenessIamongItheIrespondentsIaboutI freechargeIwalle

tIisIhigh(61.8%).I42.7%IofIrespondentsIwereIawareIaboutIMobikwikIhoweverIonlyI7.9%IofIrespond

entsIsurveyed,IpreferIusingItheIservices.IOxigenIandICitrusIwalletIalsoIhadI21.3%IandI15.7%Iawaren

essIamongItheIrespondentsIwithIlowestIpreferenceIofusage. 
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PaytmIMobikwikICitrusIOxigenIFreechargeIAnyIother 

12.40%I12.40% 

   

 

 
 

 

 

 

 100.00% 

90.00% 

80.00% 

70.00% 

60.00% 

50.00% 

40.00% 

30.00% 

20.00% 

10.00% 

0.00% 



42 
 

4.5 PreferenceItowardsIusingIM-

walletsIforIcompletingItheIfollowingItransactions: 

 

TheIstudyIalsoIlookedIatIvariousItypesIofIactivitiesItheIconsumersIwouldIpreferItoIuseIm-

wallet,ImajorityIofItheIrespondentsIsurveyedIpreferIusingIM-

walletsIforIRechargeIpurpose(93.3%)IfollowedIbyIOnlineIShopping(64%).I60.7%IandI50.6%IofItheIr

epondentsIsurveyedIpreferIusingIM-

IwalletsIforIOnlineIShoppingIandIFood/MovieIticketsIrespectively.IAboutI50.6%IofItheIrespondentsI

surveyedIpreferIusingIM-

walletsIforIutilityIbillIpaymentsIandI42.70%IforItransportationIwhileI38.20%IpreferedItoITransferImo

ney.I6.7%IofItheIrespondentsIpreferIusingIM-

walletsIforIotherIactivites.IThisIcanIbeIexplainedIwithItheIhelpIofIfollowingItableIandIgraph. 

Table:4.5(i) 
 
 

Particulars Responses %IofIResponses 

Recharge 83 93.30% 

UtilityIBillIPayments 45 50.60% 

Transportation 38 42.70% 

Food/MovieItickets 54 60.70% 

OnlineIShopping 57 64.00% 

TransferImoney 34 38.20% 

AnyIother 6 6.70% 
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Fig.I4.5(ii) 
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4.6 ReasonsIforIusingIM-walletIpaymentIgatewayIservices: 

Fig.I4.6(i) 
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ToItakeIth

eIdvantageI

ofIyalty/rew

ardItsIand 

Neutral 7.90% 4.50% 14.60% 22.70% 13.60% 
      

      
      

      

Disagree 0.00% 0.00% 0.00% 2.30% 1.10% 

 

 
 

StronglyIDisagree 

 

 
 

0.00% 

 

 
 

0.00% 

 

 
 

0.00% 

 

 
 

0.00% 

 

 
 

0.00% 

 

TheIaboveI chartIindicates 
 

thatI the 
 

availability 
 

andI convenience 
 

ofItheImobile 
 

walletIpayment 

gatewayIservicesIwereIconsideredIasItheIimportantIreasonsIforIstartIusingIM-

walletsIwithI51.7%IandI68.5%IofItheIrespondentsIstonglyIaffirmingItoIthis.MoreIthanIhalfIofItheIres

pondents(61.8%)IareIcomfortableIwithItheIsecurityIofItheImobileIpaymentIgateways.I53.4%IofItheIr
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espondents 
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stronglyIagreeIthatIM-

walletIserviceIisIacceptedIatIvariousIstoresIwhileI2.3%IofItheIrespondentsIdisagree.IItIisInotabl

eIthatI58%IofItheIrespondentsIstronglyIagreedIthatIloyalty/rewardIpointsIandIdiscountsIwereIth

eImajorIreasonsIforIusingIM-WalletsIagainstI1.1%Iwhodisagreed. 
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Fig.4.6(ii) 
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Agree 
  

34.80% 
 

29.50% 
 

31.50% 
   

27.00% 
   

27.00% 
  

19.80% 

Neutral   10.10%  14.80%  19.10%    12.40%    6.70%   10.50% 

StronglyIDisagree   0.00%  0.00%  0.00%    0.00%    0.00%   0.00% 
                   

Disagree   1.10%  2.30%  2.20%    3.40%    0.00%   1.20% 

 

53.9%IofItheIrespondentsIstronglyIagreeIandI34.8%IofItheIrespondentsIagreeIthatImobileIwalletsIca

nIbeIusedIasIanIalternativeImodeIofIpayment.53.4%IofItheIrespondentsIsurveyedIstronglyIfeelIthatI

M-

walletIcanIsubstituteIphysicalIpaymentsIandI47.2%I(stronglyIagree)IandI31.5%I(agree)IofItheIrespon

dentsIareIofIanIopinionIthatIm-

walletsIsupportsItheItraditionalIpaymentIsystem.I57.3%IstronglyIfeelIthatIM-

walletIisInecessary.I66.3%IofItheIrespondentsIpositivelyIbelieveIthatItimeIisIsavedIwhileImakingIpay

mentsIviaIm-walletsIandI68.6%IofItheIrespondentsIstronglyIfeelIthatIM-

IwalletIhasImadeIlifeIeasier.ThisIstatisticsIdepicitsItheIpositiveIattitudeIofItheIconsumersItowardsIM-
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Iwallets.IOnItheIotherIhandIonlyI2.3%IofItheIrespondentsIareIofIanIopinionIthatIM-

walletsIcanInotIreplaceItheIphysicalIpaymentIsystemIandI3.4%IofItheIrespondentsIfeelIthatIm-

walletIisInotInecessary. 
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4.7 ReducedIfrequencyIofItraditionalIpaymentIsystemIdueItoIM-wallets: 
 

Table:4.7(i) 

 
Particulars Responses %IofIResponses 

Yes 64 72.7% 

No 24 27.3% 
 

 

 

 

Fig:4.7(ii) 
 

TheIaboveItableIandIchartsIelucidatesIthatI72.7%IofItheIrespondentsIofItheIstudyIhaveIreducedItheIf

requencyIofItraditionalIpaymentsIdueItoIM-

walletsIwhileI27.3%IofItheIrespondentsIareIofIanIopinionIthatIM-

walletIcanInotIreplaceItheItraditionalIpaymentIsystem. 
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4.8 FrequencyIofIusageIofIM-wallets(perImonth): 
 

Table:4.8(i) 
 

Particulars Responses %IofIResponses 

Once 13 14.80% 

Twice 18 20.50% 

Thrice 5 5.70% 

MoreIthanIthrice 52 59.10% 

 

 

Fig.I4.8(ii) 
 

TheIchartIunfoldsIthatIpaymentIviaIM-

walletsIhasI increasedI withI theI usageI ofISmartI PhonesIandIdataIacessItoIit.ITheIstudyIshowsIthatI

59.1%IofItheIrespondentsIuseIM-

walletImoreIthanIthriceIinIaImonthIandI5.7%IofItheIrespondentsIuseIthriceIaImonthIfollowedIbyI20.

5%IofItheIrespondentsIsurveyedIuseItwiceIaImonth. 
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4.9 SatisfactionIofItheIusersItowardsIusageIofIM-walletIservices: 

Table:I4.9(i) 
 

Particulars Responses %IofIResponses 

HighlyIsatisfied 35 39.30% 

Satisfied 50 56.20% 

Neutral 4 4.5% 

Dissatisfied 0 0% 

 

 

Fig.4.9(ii) 
 

TheIstudyIshowsIthatI39.3%IofItheIrespondentsIareIhighlyIsatisfiedIwithItheIserviceIprovidedIbyItheI

mobileIwalletIprovidersIandI56.2%IofItheIrespondentsIareIsatisfiedIwithItheIserviceIprovided,Itogethe

rIwithI4.5%IofIneturalIopinion. 
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4.10 ObstaclesIfacedIwhileIusingItheIM-wallet: 
 

Table:4.10(i) 
 

Particulars Responses %IofIResponses 

Yes 12 13.5% 

No 77 86.5% 

 

 

Fig.I4.10(ii) 

 
TheIaboveItableIandIchartIrevealsIthatI86.5%IofItheIrespondentsIhaveInotIcomeIacrossIanIobstacleI

whileIusingIM-

walletIwhileI13.5%IofItheIrespondentsIhaveIcomeIacrossIanIobstacleIwhileIusingItheIM-

walletIandIfollowingIareItheIobstaclesItheyIhaveIcomeIaccrossedI(ToIsupportItheirIresponse,ItheIbelo

wImentionedIareItheIfeedbacksIgivenIbyItherespondents). 

 SlowIserverIresponse. 

 PaytmInetworkIdoesInotIrechargeIveryIfastIcomparedItoIMobikwik. 

 SuddenIdisturbanceIinIinternet,elseInoIissuesIwhileIusingImobileIwallet. 

 DeniedItransfer 

 SometimesItheIpaymentIgatewayIoptionsIdoesInotIrespondIproperly. 

 CustomerIcare/supportIhasItoIimproveIaIlot 

 IfIweIwereIrobbedIorIpickIpocketedIallIourItransactionsIareIinIwronghands. 
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4.11 PreferenceItoIcontinueIusingIM-wallet: 

Table:I4.11(i) 
 

Particulars Responses %IofIResponses 

VeryIlikely 51 57.30% 

Likely 32 36.00% 

Neutral 5 5.60% 

Unlikely 1 1.10% 

IIstoppedIusingIM-wallets 0 0I% 
 

 

Fig.I4.11(ii) 
 

AsItheIrespondentsIareIsatisfiedIwithItheIserviceIprovidedIbyItheIM-

walletIserviceIprovidersI57.3%IofItheIrespondentsIpreferItoIcontinueIusingIM-

walletsIandI36%IofItheIrespondentsIareIlikelyIwillingItoIuse.I5.6%IofItheIrespondentsIsurveyIareIofI

neturalIopinionIwhileI1.1%IofItheIrespondentsIareIopinionIthatItheyImayInotIpreferItoIcontinueIusingI

M-wallet. 
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4.12 ReasonsIforInotIusingIM-walletIpaymentIgatewayI services: 
 

Fig.4.12(i) 
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TheIaboveIchartIunfoldsIthatI55.6%IofItheIrespondentsIstronglyIdisagreeIthatInotIowningIaIsmartIph

oneImayIhinderItheIuseIofIM-

walletIwhileI3.7%IofItheIrespondentIstronglyIagree.I37%IofItheIrespondentsIstronglyIfeelIthatIneedsI
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areImetIwithoutImobileIwalletsIwhileI3.7%IstronglyIdisagree.40.7%IofItheIrespondentsIareIofIanIopi

nionIthatItheIcostIofIdataIaccessItoItheirI wireless 
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isItooIhigh.11.1%IofItheIrespondentsIfeelIitIisIdifficultItoIuseImobileIpaymentIgatewayIservicesIandI1

8.5%IofItheIrespondentsIstronglyIfeelIthatItheirIisIserviceIlagIinItermsIofIaccepetenceIatIdifferentIsto

resIwhileImajorityIofItheInonIusersIfeelIthatIsecurityIisIanImajorIissue. 
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4.13 IfIsecurityIisIanIissue: 
 

Fig.I4.13(i) 

 

TheIstudyIpointsIoutIsecurityIasIanIissue,IhinderingIusersIadoptionIofIM-

wallets.42.3%IofItheIrespondentsIsurveyedIfearIifItheirIconfidentialIinformationIisIsharedIbyItheIM-

walletIprovidersItoIotherIcompaniesIwhileI3.8%IofItheIrespondentsIstronglyIdisagreed.I50%IofItheIr

espondentsIareIofIanIopinionIthatIifIsomeoneIstealsItheirIphone,ItheyIcanIgetIaccessItoItheirIconfide

ntialIinformationIwhichIconcernsIthemItheImostIhoweverI3.8%IofItheIrespondentsIstronglyIdiagreeItoI

thisIstatement.I53.8%I(stronglyIagree)IwhileI34.6%(Agree)IofItheIrespondentsIareIworriedIaboutI the

IriseIinItheInumberIofIcyber-

crimesIwhileI46.2%IofItheIrespondentsIareIworriedIaboutIvirusIorImalwareIbeingIinstalledIinItheirIpho
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nes. 
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4.14 IfIproblemsIareIaddressed,preferenceIofInon-usersItoIuseM-wallets: 

Table:I4.14(i) 
 

Particulars Responses %IofIResponses 

DefinitelyIwillIuse 4 14.80% 

ProbablyIwillIuse 21 77.80% 

ProbablyIwillInotIuse 1 3.70% 

DefinitelyIwillInotIuse 1 3.70% 
 

 

 

Fig.4.14(ii) 

 
TheIaboveItableIandIchartIrevealsIthat,theIwillingnessItoIuseItheIservicesIbyIbothItheIknownIrespond

ents(non-users)I andIunknownIrespondents(non-users)IofIM-

walletsI isIhigherIi.e.I77.8%IofItheIrespondentsIareIprobablyIwillingItoIuseItheIM-

walletIservicesIwhileI14.8%IofItheIrespondentsIareIdefinitelyIwillingItoIuseItheIM-

walletIservices,onItheInetherIsideItheIpercentageIofIrespondentsIwhoIareInotIwillingItoIuseIM-

walletIservicesI isIlowerIi.e.3.7%IofItheIrespondentsIareIprobablyInotIwillingItoIuseItheIm-

walletsIandItheIotherI3.7%IofItheIrespondentsIareIdefinitelyInotIwillingItoIuseItheImobileIwalletIservi

ces. 
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DemographicIprofileIofIrespondents: 

TheIstudyIexaminesItheIimpactIofIdemographicsItowardsItheIpreferenceIofImobileIwallets.IDemo

graphicsIincludeIvariablesIsuchIasIage,Igender,Ioccupation,Iincome. 

4.15 PreferenceIofIusageIofIvariousIM-

walletIserviceIproviders,IbasedIonItheIGenderIandIAgeIofItherespondents: 

Table:I4.15(i) 
 

 
 

Gender/Age 

 
 

Paytm 

 
 

Mobikwik 

 
 

Citrus 

 
 

Oxigen 

 

Free

Icharg

e 

 

Any

Iothe

r 

 

Grand

ITota

l 

Female 28.09% 4.49% 0.00% 1.12% 10.11% 1.12% 44.94% 

18-30 24.72% 4.49% 0.00% 1.12% 7.87% 1.12% 39.33% 

31-50 2.25% 0.00% 0.00% 0.00% 2.25% 0.00% 4.49% 

51-64 1.12% 0.00% 0.00% 0.00% 0.00% 0.00% 1.12% 

Male 46.07% 3.37% 1.12% 0.00% 2.25% 2.25% 55.06% 

18-30 41.57% 3.37% 1.12% 0.00% 2.25% 1.12% 49.44% 

31-50 4.49% 0.00% 0.00% 0.00% 0.00% 0.00% 4.49% 

51-64 0.00% 0.00% 0.00% 0.00% 0.00% 1.12% 1.12% 

GrandITotal 74.16% 7.87% 1.12% 1.12% 12.36% 3.37% 100.00% 

 

TheIaboveI tableIunfoldsIthatIfromItheIsampleIcollected,I44.94%IareIfemalesIandIremainingI55.06%I

areImales.IAsIfarIasItheIageIofItheIfemalesIrespondentsIareIconcernedI33.9%IareIbetweenI18-

I30IyearsIfollowedIbyI31-50IyearsIwithI4.49%IandI1.12%IareIbetweenI51-

64IyearsIandIinIcaseIofImalesI49.44%IareIbetweenI18-30IwhileI4.49%IareIbetweenI31-

50IfollowedIbyI51-64Iyears 

withI1.12%. 

 
BothItheImaleIandIfemaleIrespondentsIinItheIsurvey,IfallingIintoItheIcategoryIofI18-

30I yearsIofIageIpreferIusingIPaytmIi.e.I41.57%IandI24.72%IrespectivelyIfollowedIbyIfreechargeIwi

thI7.87%IofIfemaleIpreferenceIofIusageIandImobikwikIwithI3.37%IofImaleIpreferenceIofIusageIsimil

arlyIfemaleIrespondentsIfallingIintoItheIcategoryIofI31-

50I yearsIofIageIalsoIpreferIusingIPaytmIandIfreeIchargeI(2.25%Ieach)IwhileImaleIrespondentsIfallin

gIintoIthisIcategoryIpreferIusingIPaytmI(4.49%)IonlyIandIfemalesIofI51-

64IyearsIofIageIpreferIusingIPaytm(1.12%)IandImalesIpreferIusingIotherIwallets(1.12%). 
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4.16 PreferenceIofIusageIofIvariousIM-

walletIserviceIproviders,IbasedIonItheIGender,IAgeIandIIncomeIofItheres

pondents: 

Table:I4.16(i) 
 

Gender/Occupation/ 

Income 

 

Paytm 

 

Mobikwik 

 

Citrus 

 

Oxigen 

Free 

charge 

Any 

other 

Grand 

Total 

Female 28.09% 4.49% 0.00% 1.12% 10.11% 1.12% 44.94% 

Employee 19.10% 1.12% 0.00% 1.12% 7.87% 1.12% 30.34% 

0-2,I50,000I₹IP.a. 5.62% 0.00% 0.00% 1.12% 0.00% 0.00% 6.74% 

2,50,000-5,00,000I₹IP.a. 5.62% 1.12% 0.00% 0.00% 4.49% 1.12% 12.36% 

5,00,000-10,00,000I₹P.a. 4.49% 0.00% 0.00% 0.00% 2.25% 0.00% 6.74% 

ABOVEI10,00,000I₹IP.a. 3.37% 0.00% 0.00% 0.00% 1.12% 0.00% 4.49% 

HomeIMaker 1.12% 0.00% 0.00% 0.00% 0.00% 0.00% 1.12% 

0-2,50,000I₹IP.a. 1.12% 0.00% 0.00% 0.00% 0.00% 0.00% 1.12% 

Student 7.87% 3.37% 0.00% 0.00% 2.25% 0.00% 13.48% 

0-2,50,000I₹IP.a. 7.87% 3.37% 0.00% 0.00% 2.25% 0.00% 13.48% 

Male 46.07% 3.37% 1.12% 0.00% 2.25% 2.25% 55.06% 

Business 1.12% 1.12% 0.00% 0.00% 0.00% 0.00% 2.25% 

ABOVEI10,00,000I₹IP.a. 1.12% 1.12% 0.00% 0.00% 0.00% 0.00% 2.25% 

Employee 29.21% 2.25% 0.00% 0.00% 1.12% 1.12% 33.71% 

0-2,50,000I₹IP.a. 4.49% 1.12% 0.00% 0.00% 0.00% 0.00% 5.62% 

2,50,000-5,00,000I₹IP.a. 15.73% 0.00% 0.00% 0.00% 1.12% 0.00% 16.85% 

5,00,000-10,00,000I₹P.a. 5.62% 1.12% 0.00% 0.00% 0.00% 0.00% 6.74% 

ABOVEI10,00,000I₹IP.a. 3.37% 0.00% 0.00% 0.00% 0.00% 1.12% 4.49% 

SelfIEmployed 2.25% 0.00% 0.00% 0.00% 0.00% 1.12% 3.37% 

0-2,50,000I₹IP.a. 0.00% 0.00% 0.00% 0.00% 0.00% 1.12% 1.12% 

2,50,000-5,00,000I₹IP.a. 1.12% 0.00% 0.00% 0.00% 0.00% 0.00% 1.12% 

ABOVEI10,00,000I₹IP.a. 1.12% 0.00% 0.00% 0.00% 0.00% 0.00% 1.12% 

Student 13.48% 0.00% 1.12% 0.00% 1.12% 0.00% 15.73% 

0-2,50,000I₹IP.a. 13.48% 0.00% 1.12% 0.00% 1.12% 0.00% 15.73% 

GrandITotal 74.16% 7.87% 1.12% 1.12% 12.36% 3.37% 100.00% 

 

 
TheIaboveI tableIelucidatesI thatI majorityI ofI theI femaleI employeesI ofI variousI incomeI bracketIpr

eferIusingIPaytmI(19.1%)IfollowedIbyIfreechargeI(7.87%)IandIhomeImakersIalsoIpreferIusingIPayt

mI(1.12%).IMajorityIofItheIstudentsI preferIusingIPaytmI(7.87%)IfollowedIbyIMobikwik.ITheIstudy

IshowsIthatIstudentsI andIhomeImakersIdoInotIpreferIusingICitrusIandIOxigenIwhileImaleIemployeesI

ofIvariousIincomeIbracketIalsoIpreferIusingIPaytmI(29.21%)IfollowedIbyIMobikwikIandIselfIemploy
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edImaleIrespondentsIofIincomeIbracketI(0-2,50,000I₹IP.a.)Iprefer 
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usingIotherIwalletsIandItheImajorityIofImaleIstudentIrespondentsIpreferIusingIPaytmI(13.48%)Ifollow

edIbyIbothIcitrusIandIfreecharge(1.12%).TheIstudyIalsoIshowsIthatImaleIrespondentsIalsoIdoInotIpre

ferIusingIOxigen. 

 

 

4.17 PreferenceIofIusageIofIvariousIM-

walletIservicesIbasedIontheIageIofItheIrespondents: 
 

Table:I4.17(ii)     

RECHARGE  Age:   

M-walletserviceproviders 18-30 31-50 51-64 GrandITotal 

Paytm 66.27% 6.02% 1.20% 73.49% 

Mobikwik 8.43% 0.00% 0.00% 8.43% 

Citrus 1.20% 0.00% 0.00% 1.20% 

Oxigen 1.20% 0.00% 0.00% 1.20% 

Freecharge 10.84% 2.41% 0.00% 13.25% 

AnyIother 1.20% 0.00% 1.20% 2.41% 

GrandITotal 89.16% 8.43% 2.41% 100.00% 

 

TheIaboveItableIshowsIthatImajorityI(66.27%)IofItheIrespondentsIwhoIfallIintoI18-

30IyearsI ofIageIgroupIpreferIusingIPaytmIfollowedIbyIfreechargeI(10.84%)IforIrechargeIpurposeIat

I theI sameItimeIrespondentsIwhoIfallIintoI31-

50IyearsIofIageIgroupIalsoIpreferIusingIPaytmIwhileItheIrespondentsIwhoIfallIintoI51-

64IyearsIofIageIgroupIpreferIusingIbothIPaytmIandIotherIwallets. 
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4.18 PreferenceIofIusageIofIvariousIwalletIservicesIforIUtilityIbillIpayme

ntsIbasedIonItheIageIofItheI respondents: 

 

4.18(i) 
 

UtilityIBillIPayments 
 

AGEI: 
  

M-

walletIserviceIProviders 

18-30 31-50 51-64 GrandTotal 

Paytm 66.67% 4.44% 0.00% 71.11% 

Mobikwik 6.67% 0.00% 0.00% 6.67% 

Citrus 2.22% 0.00% 0.00% 2.22% 

Oxigen 2.22% 0.00% 0.00% 2.22% 

FreeIcharge 11.11% 0.00% 0.00% 11.11% 

AnyIother 4.44% 0.00% 2.22% 6.67% 

GrandITotal 93.33% 4.44% 2.22% 100.00% 

 
 

TheItableIshowsIthatIMajorityI(66.67%)IofItheIrespondentsIwhoI fallIintoIageIgroupIofI18-

30IpreferIusingIPaytmIfollowedIbyIfreechargeI(11.11%).TheIrespondentsIwhoIfallIintoI31-

50IyearsIofIageIgroupIpreferIusingIonlyIPaytmI whileItheIrespondentsI whoI fallI intoI 51-

64I yearsI ofI ageI groupIpreferIusingIotherIwallets. 

4.19 PreferenceIofIusageIofIvariousIwalletIservicesIforITransportationIbase

dIonItheIageIofItheI respondents: 

 

Table:I4.19(i)     

Transportation AGEI:    

    Grand 

M-walletIProvider 18-30 31-50 51-64 Total 

Paytm 68.42% 2.63% 0.00% 71.05% 

Citrus 0.00% 0.00% 0.00% 0.00% 

FreeIcharge 13.16% 0.00% 0.00% 13.16% 

Mobikwik 10.53% 0.00% 0.00% 10.53% 

Oxigen 2.63% 0.00% 0.00% 2.63% 

AnyIother 2.63% 0.00% 0.00% 2.63% 

GrandITotal 97.37% 2.63% 0.00% 100.00% 
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TheItableIshowsIthatIMajorityI(68.42%)IofIdeIrespondentsIwhoI fallIintoIageIgroupIofI18-

30IpreferIusingIPaytmIfollowedIbyIfreechargeI(13.161%).TheIrespondentsIwhoIfallIintoI31-

50IyearsIofIageIgroupIpreferIusingIonlyIPaytm(2.63%). 

 

 

4.20 PreferenceIofIusageIofIvariousIwalletIservicesIforIFood/MovieIticketsI

basedIonItheIageIofItheI respondents: 

 

Table:I4.20(i) 

 

Food/MovieITickets AGEI:    

    Grand 

M-walletIproviders 18-30 31-50 51-64 Total 

Paytm 70.37% 5.56% 1.85% 77.78% 

Mobikwik 7.41% 0.00% 0.00% 7.41% 

Oxigen 1.85% 0.00% 0.00% 1.85% 

FreeIcharge 11.11% 0.00% 0.00% 11.11% 

AnyIother 1.85% 0.00% 0.00% 1.85% 

GrandITotal 92.59% 5.56% 1.85% 100.00% 

 

 
TheIaboveItableIshowsIthatImajorityI(70.37%)IofItheIrespondentsIwhoIfallIintoI18-

30IyearsI ofIageIgroupIpreferIusingIPaytmIfollowedIbyIfreechargeI(11.11%)IforIFoodIandIMovieItic

ketsIatItheIsameItimeIrespondentsIwhoIfallIintoI31-

50IyearsIofIageIgroupIalsoIpreferIusingIPaytmI(5.56%)IwhileItheIrespondentsIwhoIfallIintoI51-

64IyearsIofIageIgroupIalsoIpreferIusingIbothIPaytmI(1.85%). 
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4.21 PreferenceIofIusageIofIvariousIwalletIservicesIforIOnlineIshoppingIbas

edIonItheIageIofItherespondents: 

Table:I4.21(i) 
 

OnlineIShopping AGEI:    

    Grand 

M-walletIproviders 18-30 31-50 51-64 Total 

Paytm 73.68% 7.02% 0.00% 80.70% 

Mobikwik 7.02% 0.00% 0.00% 7.02% 

Oxigen 1.75% 0.00% 0.00% 1.75% 

Citrus 0.00% 0.00% 0.00% 0.00% 

FreeIcharge 8.77% 0.00% 0.00% 8.77% 

AnyIother 1.75% 0.00% 0.00% 1.75% 

GrandITotal 92.98% 7.02% 0.00% 100.00% 

 

 
TheIaboveItableIshowsIthatImajorityI(73.68%)IofItheIrespondentsIwhoIfallIintoI18-

30IyearsI ofIageIgroupIpreferIusingIPaytmIfollowedIbyIfreechargeI(8.77%)IforIOnlineIshoppingIatIth

eIsameItimeIrespondentsIwhoIfallIintoI31-

50IyearsIofIageIgroupIalsoIpreferIusingIPaytmI(7.2%)IwhileItheIrespondentsIwhoIfallIintoI51-

64IyearsIofIageIgroupIdoInotIpreferItoIshoponline. 

 

 

4.22 PreferenceIofusageIofIvariousIwalletIservicesIforITransferImoneyIba

sedIonItheIageIofItherespondents: 

Table:I4.22(i) 
 

TransferIMoney  AGE:   

    Grand 

M-walletIproviders 18-30 31-50 51-64 Total 

Paytm 64.71% 2.94% 0.00% 67.65% 

Mobikwik 11.76% 0.00% 0.00% 11.76% 

Citrus 0.00% 0.00% 0.00% 0.00% 

Oxigen 2.94% 0.00% 0.00% 2.94% 

FreeIcharge 8.82% 0.00% 0.00% 8.82% 

AnyIother 5.88% 0.00% 2.94% 8.82% 

GrandITotal 94.12% 2.94% 2.94% 100.00% 
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TheItableIshowsIthatImajorityI(64.71%)IofItheIrespondentsIwhoIfallIintoI18-

30IyearsIofIageIgroupIpreferIusingIPaytmIfollowedIbyIMobikwikI(11.76%)ItoItransferImoneyIatIthe

IsameItimeI2.94%IrespondentsIwhoIfallIintoI31-

50IyearsIofIageIgroupIalsoIpreferIusingIPaytmIwhileI2.94%IofItheIrespondentsIwhoIfallIintoItheIage

IgroupI ofI51-64I yearsIpreferIusingIotherIwalletsItoItransferImoney. 

 

 

4.23 PreferenceIofIusageIofIvariousIwalletIservicesIforIotherIservicesIbase

donItheIageIofItheIrespondents: 

Table:I4.23(i) 
 

AnyIOther AGE:    

    Grand 

M-walletIproviders 18-30 31-50 51-64 Total 

Paytm 66.67% 0.00% 0.00% 66.67% 

Mobikwik 16.67% 0.00% 0.00% 16.67% 

Oxigen 0.00% 0.00% 0.00% 0.00% 

Citrus 0.00% 0.00% 0.00% 0.00% 

FreeIcharge 0.00% 0.00% 0.00% 0.00% 

AnyIother 16.67% 0.00% 0.00% 16.67% 

GrandITotal 100.00% 0.00% 0.00% 100.00% 

 

TheIaboveItableIshowsIthatImajorityI(66.7%)IofItheIrespondentsIwhoIfallIintoI18-

30IyearsIofIageIgroupIpreferIusingIPaytmIfollowedIbyIMobikwikI(16.67%)IandIotherIwalletsI

forIotherIservices. 

 

 
 

4.24 DATAIANALYSISIUSINGCORRELATIONMATRIX,IREGRESSIO

N,IANOVA,ICOEFFICIENTSI: 

DataIrelatingItoIpreferenceIforIM-

walletsIareIgivenIinITableI4.24(i)IforI89IrespondentsIwithItheirIratingsIforIfiveIattributesInamelyISecu

rity,INecessity,ISavesItime,IServicesIandIPreference.IForIthisIdata,ItheIcorrelationsIthatIexistIamongIt

heseIattributesIareIshownIinITableI4.24(ii).ITheIcorrelationsIareIhighIinItheIcaseIofIattributesIofISecur

ity,INecessity,ISavesItime,IServicesIand 
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preferences.ITheIotherIcorrelationsIareIcloseItoI0.5IandIhenceItheyIareIconsideredIasIreasonableItoIi

ndicateItheIrelativeIassociations. 

RegressionImodelIisIfittedIforItheIdata,ItakingIpreferenceIasItheIdependentIvariableIandItheIremainin

gIattributesI asIindependentIvariables.ITheIoutputIderivedIbyIusingIexcelIpackageIisIgivenIinITablesI4.

24(iii)IandI4(iv).ITableI4.24(iii)IshowsItheIvalueIofImultipleIcorrelationIcoefficientsIasI0.72,IwhichIisI

quiteIhighIinItermsIofIrelativeIrelationships.ITheIvalueIofIadjustedIR2IisI0.49IwhichIexplainsItheIvaria

ncesIinItheIpreferencesIforIM-

walletsIarisingIfromItheIindependentIvariablesItoItheIextentIofI49%.ITheIexplanatoryI powerIwouldIi

ncreaseIifImoreIrelevantIvariablesIcouldIbeIidentifiedIandIincorporatedIintoItheImodel.ITheIhypothesisI

forItheIgoodnessIofIfitIofItheIregressionImodelIisIstatedIasfollows. 

H0:IThereIisInoIsignificantIassociationIbetweenIpreferenceIandItheIrestIofItheIattributes

IH1:IThereIisIaIsignificantIassociationIbetweenIpreferenceIandItheIrestIofItheattributes 

TheIsignificantIFIvalueIisIshownIinITableI4.24(iii)(a)IasI1.513E-

12IwhichIisIlessIthanItheIcriticalIlevelIofIsignificanceIofI0.05.IHenceItheInullIhypothesisIisIrejectedIa

ndIalternativeIhypothesisIi.e.I“ThereIisIaIsignificantIassociationIbetweenIpreferenceIandItheIrestIofIthe

Iattributes”. 

TheIvaluesIofICoefficientsIandITestIresultsIareIshownIinITableI4.24(c).IForIeachIofItheseIvaluesIthe

IpIvaluesIareIlessIthanItheIcriticalIsignificantIlevelIofI0.05IexceptIforI“savesItime”,ItheIvalueIbeingI0.

07,IwhichIisIomittedIinItheImodel.IBasedIuponIthis,ItheIregressionImodelIisIgivenIasIfollows 

Y=a+b1x1+b2x2+b3x3 

 

Thus,IforItheIstudyIweIhaveItheImodelIa

s:IY=1.05+0.24IX1+0.20IX2+0.63X3 

Where,IY=Preference

Ix1=SecurityIx2=Nec

essityIx3=Services 
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TableI4.24(i):IPreferenceIforIM-walletIandItheIInfluencingIFactors 
 

Responde
IntINo. 

Security Necessity SavesItime Services Preference 

1 4 5 5 4 4 

2 4 3 4 4 4 

3 4 5 5 4 4 

4 5 5 5 4 5 

5 4 4 5 4 4 

6 5 5 5 3 4 

7 5 5 5 5 5 

8 4 3 4 4 4 

9 4 4 4 4 5 

10 5 4 4 5 5 

11 5 3 4 4 5 

12 4 3 4 4 4 

13 4 4 4 4 5 

14 5 5 5 4 4 

15 5 5 5 5 5 

16 5 4 4 4 5 

17 3 3 4 4 4 

18 5 5 5 5 5 

18 5 4 5 5 5 

20 5 5 5 5 5 

21 5 5 5 5 5 

22 3 4 4 4 4 

23 5 5 5 4 4 

24 3 3 3 4 4 

25 5 5 5 5 5 

26 5 4 5 5 5 

27 4 5 5 4 5 

28 5 5 5 5 5 

29 5 5 5 5 5 

30 5 4 5 4 4 

31 5 5 5 4 5 

32 4 3 3 4 4 

33 4 4 4 4 5 

34 5 5 5 4 4 

35 4 4 4 4 5 
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36 3 2 5 4 3 

37 5 5 5 5 5 

38 5 5 5 5 5 

39 3 4 4 4 4 

40 4 3 4 4 4 

41 5 5 5 5 5 

42 3 4 4 4 4 

43 4 4 4 4 5 

44 5 5 5 5 5 

45 4 4 4 4 4 

46 5 5 5 4 4 

47 5 5 5 5 5 

48 3 2 3 3 2 

49 4 4 4 4 4 

50 5 5 5 4 4 

51 3 4 4 4 4 

52 5 5 5 5 5 

53 5 5 5 5 5 

54 5 5 5 5 4 

55 5 5 5 5 5 

56 4 4 4 4 5 

57 3 5 5 4 4 

58 4 5 4 4 4 

59 5 5 5 5 5 

60 5 5 5 5 5 

61 5 5 5 5 5 

62 3 3 3 3 3 

63 4 4 5 5 5 

64 5 4 5 4 5 

65 3 4 4 5 5 

66 5 5 5 5 5 

67 5 5 5 5 5 

68 5 5 5 3 3 

69 5 5 5 4 5 

70 5 5 5 5 5 

71 4 4 4 4 5 

72 5 5 5 5 5 

73 5 5 5 4 4 
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74 5 5 5 4 4 

75 5 5 5 5 4 

76 3 2 3 4 3 

77 5 5 5 4 4 

78 4 3 3 5 5 

79 5 5 5 5 5 

80 5 4 5 4 5 

81 5 5 5 5 5 

82 3 4 4 4 4 

83 5 5 5 4 5 

84 5 5 5 4 5 

85 5 5 5 4 3 

86 5 3 5 4 4 

87 5 5 5 5 5 

88 5 5 5 5 5 

89 5 5 5 4 5 

Source:IPrimaryIdataIcollected. 
 

TableI4.24(ii):IPreferenceIforIM-walletIandItheIInfluencingIFactors:ICorrelationIMatrix 
 

  

Security 
 

Necessity 
Saves

Itim
e 

 

Services 
 

Preference 

Security 1     

Necessity

ISaves 

0.66 1.00    

time 0.72 0.77 1.00   

Services 0.44 0.41 0.41 1.00  

Preference 0.49 0.46 0.36 0.66 1 

 

TableI4.24(iii):I(a)IRegressionIModel:ISummaryIOutput 
 

IRegressionI StatisticsI 
 

MultipleIR 0.72 

RISquare 0.51 

AdjustedIRISquare 0.49 

StandardIError 0.47 

IObservationsI89I 
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(b)IANOVA      

  

df 

 

SS 

 

MS 

 

F 
Significance

IF 

Regression 4 19.67 4.92 22.24 1.513E-12 

Residual 84 18.57 0.22   

Total 88 38.25    

 

 

(c)ICoefficientsIandITestIresults 

 

  

Coefficients 
Standard

IError 

 

tIStat 
P- 

value 
Lower

I95% 

Upper

I95% 

Intercept 1.05 0.46 2.27 0.03 0.13 1.97 

Security 0.24 0.10 2.33 0.02 0.04 0.45 

Necessity 0.20 0.10 2.01 0.05 0.00 0.39 

SavesItime -0.27 0.14 -1.87 0.07 -0.55 0.02 

Services 0.63 0.10 6.24 0.00 0.43 0.83 
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5.1 FINDINGS: 

      MajorityIofItheIrespondentsIuseItheirIsmartIphonesIforIcompletingIaImonetaryItransaction. 

   MostIofItheIrespondentsIpreferIusingIDebitICardIfollowedIbyIM-wallet. 

   TheIrespondent’sIawarenessIaboutImobileIwalIetIpaymentIgatewayIservicesIisIhigh. 

   MajorityIofItheIrespondentsIareIawareIandIpreferIusingIPaytmIfollowedIbyIFreecharge. 

       TheIrespondentsIpreferIusingIM-

walletsIforIRechargeIpurposeI followedI byI OnlineIShoppingIandIalsoIforIFood/MovieIticket

s. 

     

TheIAvailability,IConvenience,IServiceIacceptance,ISecurityIandIRewardIpointsIareItheImajorI

factorsIwhichIinfluencesImostIofItheIrespondentsItoIuseIM-

wallets.IMajorityIofItheIrespondentsIfeelIthatIM-

walletIsavesItimeIandIhasImadeIlifeIeasier.IMostIofItheIrespondentsIfeelIthatIM-

walletIcanIbeIusedIasIanIalternativeImodeIofIpaymentIwhichIcanIsubstituteItheIphysicalIpay

mentIsystem. 

   MajorityIofItheIrespondentsIhaveIreducedItheirItraditionalIpaymentIdueItoIM-wallets.I

 MostIofItheIrespondentsIuseIM-walletIfrequently. 

     

AIlargeInumberIofItheI respondentsIareIsatisfiedIwithItheIserviceIprovidedIbyIthemIwhereasIa

IfewInumberIofItheIrespondentsIareIhighlyIsatisfiedIwithItheIserviceIused. 

     MajorityIofItheIrespondentsIhaveInotIcomeIacrossIanyIobstacleIwhileIusingIM-

walletIandImajorIproblemIfacedIbyIsomeIofItheIusersIisInetworkIserverIissue. 

       

AsImostIofItheIrespondentsIareIsatisfiedIwithItheIserviceIprovided,ImajorityIofItheIresponden

tsIpreferItoIcontinueIusingIM-wallet. 

     QuiteIaIfewInumberIofIrespondentsIdoInotIuseIM-wallets,ItheImajorIreasonIbeingIM-

IwalletIsecurityIissues. 

    AsIsecurityIisIaImajorIissue,ImostIofItheIrespondentsIfearIofIM-

walletIproviderIsharingItheIconfidentialIinformationIwithIotherIcompanies,ImisuseIofIinformatio

nIifIphoneIstolen,IriseIinItheInumberIofIcyberIcrimesIandIvirusIbeingIinstalledIonItheIphone. 

   TheIwillingnessItoIuseItheIservicesIisIveryIhighIifItheIproblemsIareIaddressed. 
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BasedIonItheIageIandIgenderIofItheIrespondents,IMajorityIofItheImaleIandIfemaleIresponden

tsIpreferIusingIPaytmIwhoIfallIintoItheIageIgroupIofI18-30.M-

walletIisIaffectedIbyIdemographicsIasIitIhasIbeenIseenIinItheIstudyIthatImoreImalesIareImak

ingIonlineIpaymentsIviaIM-wallets. 
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BasedI onItheIGender,IOccupationIandIIncomeIofItheIrespondents,ImajorityIofItheIresponde

ntsIpreferIusingIPaytmIofIvariousIoccupationIandIincomeIbracket. 

     

MajorityIofItheIrespondentsIpreferIusingIPaytmIforIrechargeIpurposeIwhoI fallIintoIageIgrou

pIofI18-30IandI31-50. 

    

MajorityIofItheIrespondentsIpreferIusingIPaytmIforIutilityIbillIpaymentIwhoIfallIintoItheIageIg

roupIofI18-30IandI31-50. 

     

MajorityIofItheIrespondentsIpreferIusingIPaytmI forItransportationIwhoIfallIintoI theI ageI gr

oupIofI18-30IandI31-50. 

    

MajorityIofItheIrespondentsIpreferIusingIPaytmIforIfoodIandImovieIticketsIwhoIfallIintoIageI

groupIofI18-30IandI31-50. 

     

MajorityIofItheIrespondentsIpreferIusingIPaytmIforIOnlineIShoppingIwhoIfallIintoIageIgroupI

ofI18-30IfollowedIbyIfreeIchargeIandIrespondentsIwhoIfallIintoIageIgroupIofI31-

50IpreferIusingIPaytmIonly. 

     

MajorityIofItheIrespondentsIpreferIusingIPaytmI toItransferImoneyIwhoI areIinItheIageIgroup

IofI18-30IfollowedIbyIMobikwik,IrespondentsIwhoI fallIintoIageIgroupIofI31-

50IpreferIusingIPaytmIonlyIandIrespondentsIwhoIfallIintoIageIgroupIofI51-

64IpreferIusingIotherIwallets. 

   MostIofItheIrespondentsIpreferIusingIPaytmIforIotherIservicesIfollowedIbyIotherIwallets. 

    

Security,Inecessity,ItimeIandIservicesIusedIareItheIfactorsIwhichIinfluenceItheIpreferencesIofIt

heIrespondents. 
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5.2 CONCLUSION: 

TheIstudyIwasIaccomplishedItoIexploreIconsumerIawareness,perceptionsIandIwillingnessItoIengageIinI

usingIaIsmartIphoneItoIreplaceItheIcontentI ofItheirIphysicalIwallets.SpecifilcallyItheIstudyIexploredIa

wareness,usage,likelihoodIofIusingIsmartIphonesIforIcompletingItheImonetaryItransactions.IWithItheIin

creasedIpenetrationIofIinternetIconnectivityIandIsmartIphonesIhasIledItoIanIincreaseIinItheInumberIofI

M-walletIusers.IM-walletIisIgettingImoreIandImoreItrendierIamongItheIconsumers. 
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AsIperItheIfindingsIofItheIstudy,IM-

walletIisIgettingIpopularityIamongItheIyoungIlotsIsuchIasIstudentsIandIemployees.IFurtherItheIstudyIa

lsoIexploredIwhichIM-

walletIgatewayIservicesIisIpreferedIbyItheIconsumers.TheIstudyIwitnessedIthatIpaytmIisIleadingIamo

ngItheIotherIwalletIproviders.WhenIaIuserIisImakingIanIonlineIpaymentIviaIM-

wallets,theIrespondentsIareIaffectedIbyIvariousIassortedIfactors.TheI mainIinfluencingIfactorsIhasIbeen

IidentifiedIasItime,Iconvenience,Isecurity,Iloyality/rewardIpointsIandIdiscountIdealsIetc.MakingIpaymen

tIthroughIM-

IwalletsIcanIbeIaIgreatIbenefitItoItheIusersIinItermsI ofIconvenience,savingItimeIandImoney.OneIofIt

heIprimeIobstacleIisIsecurityIissues,dueItoIwhichItheIusersIgetsIanxiousIaboutIhisIorIherIconfidentialIi

nformationIwhichImayIgetIdisclosed.IThereforeItheIM-

walletI providersIneedI toIunderstandIandImeetIorIevenIexceedItowardsItheIusersItrustIexpectations.T

hisIincludesInotIonlyIaddressingIsecurityIamdIprivacyI concernsIbutIalsoIsafeguardingItheIbackupImec

hanismIifItheIphoneIisIlostIorIstolen.ITheIstudyImainlyIfocusedIonISecurity,INeccesity,ITimeIandIsati

sfactionIofItheIservicesIusedIthatIaffectItheIconsumersIperceptionItowardIM-

wallets,ItheIstudyIwitnessedIthatIthereIisIaIsignificantIassociationIbetweenItheIperceptionIandItheIabo

veIattributes. 

M-

walIet’sI areIgrowingIinIINDIAIasItheIconsumersIareIrelyingIuponItheIdigitalIlifeIstyleItoImakeIthing

sIconvenientIandIfasterIandItheIconsumersIareIembracingIM-walletIwithIopenIarms. 

5.3 RECOMMENDATIONS: 
 

TheIfutureIofImobileIpaymentsIinIINDIAIdependsIlargelyIonItheIpaymentIbankIlicenseIwhichIisItoIbeIprovi

dedIbyIRBIIsoIthatItheIconsumersIwillIgetIconfidenceIinIusingItheIwalletIservices. 

AllItheIMobileIwalletIprovidersIneedItoImeetItheIguidelinesIsitpulatedIbyIRBI,IsoIasItoIacquireIpaymentIba

nkIlicense. 

TheIawarenessIofItheIofIM-

walletIprovidersIisIrisingIwhenIcomparedItoItheIpreferenceIofIusageIofIservices,IthereforeItheIreasonsIfor

InotIusingIM-walletIcanIbeIfound. 

However,IsecurityIconcernsIappearItoIbeIanIimportantI factorIdepressingItheI adoptionI ofI mobileI walletsIf
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orIpayments.IThereforeItheImobileIwalletIprovidersI needItoIaddressItheIsecurityIandIprivacyIconcernsIofIt

heIusers. 

MobileIwalletIprovidersIcanIcollabrateIwithItheI“Telcos”IforIbetterIandIfastInetworkIconnectivity. 
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